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DEPARTMENT OF MASTER OF BUSINESS ADMINISTR/\TION
07.10.2019

Ret: SCE / MBA /Students / VAC /72019 - 2020/ ODD

CIRCULAR

p between the Academic Syll
and IQAC of our Institution in

In order to bridge the curricular ga abus and Industry
requirements, Department of Master of Business Administration
association with Centrio Group of companies, is organizing a Valuc Added Course (VACQ)
for the students of 1 and 11 ycar of MBA on the title “Retail Management and E-commerce
14.10.2019 to 18.10.2019. At the end of the VA

as per the following norms.

Strategy™ from C. course completion

certificates will be issued to the eligible participants

e Students. who are securing more than 70% on total score in the VAC test and secured

more than 75% in VAC attendance is eligible to receive the course completion certificate for

the VAC attended.

Mr.Harikaran.J, Mr.Kamalakannan,
Resource Person %
Director, Manager, .
Details Centrio Group of companies, Centrio Group of compam&
Madurai-625016. Madurai-625016. -
Venue Seminar Hall - MBA
03 - /",S, I~ :_,/'"
HoD/MBA PRINCIPAL
Copy to:

1. Chairman & Secretary for information

2. Principal office

3. IQAC Co-Ordinator - :

4. Class In charges — I & 1I-MBA v : 3
5.1 & I-MBA Students

6. MBA Notice Board

7. Department File
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SASURIE COLLEGE OF ENGINEE
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4r SASURIE

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Ref SCE / MBA /Students / VAC /2019 - 2020/ ODD 07.10.2019

SYLLABUS - VALUE ADDED COURSE
“Retail Management and E-commerce Strategy”

From 14.10.2019 to 18.10.2019 (5 days)

Duration : 30 Hours Academic Year : 2019 -2020 / ODD

. o B Dur:tion
S.No. i ' 5
S o Topics Covered (In Hours) Date
| l‘ntroducnon to Retail Management and 3 14.10.2019
E-commerce
2 Retail Business Models 3 14102012
3 Consumer Behavior in Retail 3 15.10.2013
4 E-commerce Platforms and 15.10.2019
. . 3
Technologices
5 | Supply Chain Management in Retail 3 16.10:201
6 Digital Marketing for Retail 3 JOI0RE0NS
7 Data Analytics in Retail 3 17.10:201%
N Customer Relationship Management 3 17.10.2019
_l«crM 1 )
9 Legal and Ethical Considerations in E- 3 18.10.2019
_____ | commerce
10 Emerging Trends and Innovations in 3 18.10.2019
|| Retail " TP
Total Hours 30 =

After successtul cc)ixir{plcr,-t'ior;‘(r)fj() Hours VAC. the assessment test for the VAC titled
“Retail Management and E-commerce Strategy™ will be conducted on 18.10.2019.

" J. %‘i

VAT Coordinator HoD/MBA

7

N
Dr.M.VIJAYAKUMAR 1=, PrO,
FRINCIPAL
SASURIE COLLEGE OF ENGINEERIXG,
Viiayamangatam - 638 036, Thrupur (D).
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AICTE. Now Daltwn
2 Unversity, Chennal

DEPARTMENT OF MASTER OF BU
STUDENTS PARTICIPATION LIST - VALUE AD

SINESS ADMINISTRA I'TON
DED COURSE

“Retail Management and E-commerce Strategy

From 14.10.2019 to 18.10.2019 (5 days)
Academic Year : 2019 -2020 / ODD

Duration : 30 Hours

Year/

S.No. Reg No. Name of the Student Branch |
1 | 732419631001 | BAVADHARANIK MBA |
2 | 732419631002 | DURGADEVI S IMBA

3. | 732419631003 | GAYATHRI A I/MBA

4. | 732419631004 | KAVIRAID /MBA

s | 732419631005 | MAHES KUMAR M VMBA

6 | 732419631006 | MALINIPRIYA P J /MBA

7 | 732419631007 | MANIKANDAN B IMBA

3 | 732419631008 | MANIMEGALAIK /MBA

9 | 732419631009 | MEGALA V I'MBA

10. | 732419631010 | MONIKA D IUMBA

1. | 732419631011 | NIRANJANAC /MBA

12, | 732419631012 | NUVETHA M UMBA

13, | 732419631013 | POONGODI G /MBA

14| 732419631014 | PRADEEPKUMAR S 'MBA
15 | 732419631016 | PRIYADHARSHINI A IMBA

T6. | 732419631017 | RAHULKRISHNA R IUMBA

17. | 732419631018 | RANJITHA S UMBA

13, | 732419631019 | SANJEEVRAJR UMBA

19. | 732419631020 | SARATH S UMBA

50 | 732419631021 | SATHISH KUMAR S I'MBA

51, | 732419631022 | SAVITHAT UMBA
22 | 732419631023 | SRIRAJALAKSHMIM UMBA

23, | 732419631024 | SRIRAMKUMAR V /MBA
24, | 732419631025 | SRISANGEETHA G -/MBA
25. | 732419631026 | SWATHIC UMBA

| 26. ﬁ_ﬂﬁxosmm'” ANUSIY A PREETHI M IVMBA

27. | 732418631002 | MUGESH SUTHAN M IUMBA

YCoordinator

llo])m

Dr.M.VUJ

SASURIE col
Vijzyamangalam -638

’ 4
/.
rd

AYAKU MAR ms. PR,
RIMCIPAL I
LEGE OF ENGINEERIG,

056, Tirwpur (B4
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DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

STUDENTS ATTENDANCE LIST - VALUE ADDED COURSE

“Retail Management and E-commerce Strategy”

From 14.10.2019 to 18.10.2019 (5 days)

Duration : 30 Hours Academic Year : 2019 -2020/ ODD

‘ P

> reg No. ‘ g oftResudent !:rZirc/h 14.10.2019 | 15.10.2019 | 16.10.2019 | 17.10.2019 | 18.10.2019 l ':zu‘r’sf Sign::ure of the
| FN | AN | FN | AN | FN | AN FN AN FN AN | Attended .

I 32419621001 | BAVADHARANIK UMBA s |y (s S s /1) t 1/ 3o Rrvd/

(2 732419631002 | DURGADEVIS UMBA 5 D 2ul/
- A;‘-.‘Ji““‘!“ﬁ'ﬁ GAYATHRI A UMBA / // 3 // // // ; / // “ // ? DZZ'; (\’Tjgg’/' >>>>
j 32419631004 ‘ KAVIRAJ D IU/MBA / / / |1/ / / / / / / 6 ‘ )\Zm.-l;;é;.—j
5 732419631005 | MAHES KUMAR M UMBA /1 /[ 1/ f ARVAN. h /| 3 Mg 0 |
fj 732419631006 | MALINIPRIYA PJ UMBA VAV E W RV s 1y / 27 Imali f{puqff/ |

(7| 732419631007 | MANIKANDAN B /MBA 11y / ,‘ (‘;\ a / , Ay, 25 iM}\rv:KF'\'L _AZ‘:
S 1732419631008 | MANIMEGALAIK UMBA |/ '/ Y ANAN-) / '/ (| : 4

9732419631009 | MEGALA UMBA NI AN ,

pi ‘773727413{;3‘1010 | MONIKA D UMBA '/ s al /11 1/ 'R, //

‘i | 732419631011 | NIRANJANA C /MBA ARV AY ;| ’/ '/ ) //
I|‘~ 732419631012 | NUVETHA M I/MBA oy /lal/la ) 1y /
' 732419631013 | POONGODI G UMBA Pl (1 /1) / ") /
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STUDENTS ATTENDANCE LIST - VALUE ADDED COURSE

‘ [ * |
lsno | RegNo Name of the Student vear/ | 14.10.2019 | 15102019 | 16102019 | 17.10.2019 | 18.102019 | N °' | signature of the |
‘ ’ Branch r ours | Student i
e FN | AN | FN | AN | FN | AN FN_L_.’_"L EN JILAN | Atendec :
31241903 | / PR / S | | ~ P
R e D D S |IUMEA L/ Lyl laly Vg1 L/ /_,ﬁ.,,Q:L_..Q,ﬁ> Dfc
B 72419631016 | pRIY : [ |
| 10 ) All_{_l,\ ADHARSIHINI A /MBA / / ¢ / / / ({ / / | s 30 ‘..- i i
| "aesi2oai0in | RAHULEBISHNA | VMBA /lal/ |/ P A A Y A ) |, | 2 !QABAJM”-
17| 732419631018 | RANJITHA S UMBA ' r e y ’ Q%7 |
| - . Mo fla |/ /.
18 1732419631019 | SANJEEVRAJ R UMBA ¢ L9 R K e
I LVl e/l p il /2T ang;
‘. 732419631020 | SARATH S I/MBA NIV AN AVAENEVEYaAVE QngqZ/
|20 1732419631021 | SATHISH KUMAR S /MBA / Yl sl laly 1,1 |
|21 [ 732419631022 | SAVITHA T /MBA tl ;1) NIaN /' / /
1~33 | 732419631023 | SRIRAJALAKSHMI M IMBA ‘ ) ) 7 / / ) / / /
‘31 ‘173241%31024 SRIRAMKUMAR V MBA 71, AVARININFAY, Y
|24 1732419631025 | SRISANGEETHA G UMBA N7 1l l 7L 711 A
| 250 732419631026 | SWATHIC I/MBA v / . O ) &i / i /
20 732418631001 | ANUSIYA PREETIIM | IVMBA /7 '/ 71/ / s Lall |
i 732418631002 | MUGESH SUTHAN M II/MBA /1 1/ '/ ) )17 '1 r
1 y

“

U.

/7 HoD/MBA

e
Dr.M.\:mAYAKUMAR ME. Ph.D.,

E £

PRINCIPAL
ASURIE COLLEGE OF ENGINEERING,
Vijayamangalam - 628 053, Tirupur o). .
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Report on Value Added Course |

Tatlc Retail Management and E-commerce Strategy

i Mr Kamalakannan,
| Manager,
Centnio Group of companies. | Centno Grroup of companies,
Nadurar-6250106. | Madurai-625016. B
Date of conduct from ’ 14.10.2019 CTo i’ 18.10.2019 LDuruti(m'
o "I MASTER OF BUSINESS ADMINISTRATION and IQAC

| Orgamized by

\Nr Hankaran J,

Resource Person
Bie s Dnector,

{ 30 Hours
|
1

in association

with Centrio Group of companies

Academic Year 2019.-2020 -[ Semester:

J OoDD

| . l
| Participant Year: | I & Il Year MBA No. of Students Participated : ‘ 27
|

|
|

- 1

; Venue Seminar Hall - MBA
‘7”7_ Outcome of Value Added Course (VAC) .

| At the end of the Course, Students can be able to
e Analyze and compare traditional brick-and-mortar retail models with various e-commerce business models.

Evaluate and interpret consumer behavior in both traditional and digital retail environments, helping businesses

L J
i tailor their strategies to meet customer expectations.
‘ e Idennfy and implement suitable e<commercc platforms and technologies, ensuring a seamless online shopping
1 experience for customers.
;' e Acquire skills in optimizing supply chain management for retail, including inventory management.
' e Identify and adapt to emerging trends and innovations in retail, staying ahead of the curve and positioning
| businesses for long-term succcss.

L Assessment Process
e Students. who are securing more than 70% on total score in the VAC test and sccured morc than
759, in VAC attendance is eligible to receive the course completion certificate for the VAC attended
e Total Score = (0 5 *Attendance in VAC out of 100 percentage + 0.5 *Test mark in VAC out of 100

marks)

"No of students successfully complefed the VAC course 1s 27 Students based on the above assessment

|
| process

V- By
TSt

HoD/ MBA Principal

} —

T SE— C—

“Co-ordinator

7

DrM.VIJAVARUW AR o= php,
- PRINCIFAL
' SASURIE COLLEGE OF ENGINEERING,
Vijayamangalam - §38 036, Tirupur (Ot),
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DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Certificate of Participation

This is to certify that Mr./Ms BAVADHARANI K, I MBA has

suceesstully completed the Value Added Course titled “Retail Management anc E-Commerce Strategy™ Organized by

the Department of Master of Business Administration in association with IQAC of Sasurie College of Enginecring

and Centrio Group of Companies from 14-10-2019 to 18-10-2019 (5 Days).

NN\ v Tl

Co=ordinator Head of the Department _~Principal

Dr.M}fAYAKuweAR MRS,
PRINCIPA

SASURIE COLLEGE OF ENGINEERING,

W& Vyayamangamam R oo
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. DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Certificate of Participation

This is to certify that Mr./Ms DURGADEVIS.,I MBA has

successfully completed the Value Added Course titled “Retail Management and E-Commerce Strategy” Organized by
the Department of Master of Business Administration in association with IQAC of Sasurie College of Engineering

and Centrio Group of Companies from 14-10-2019 to 18-10-2019 (5 Days).

W U % e S

Co-ordinator Head of the Department /,Princip‘\l
’IJAYM\UMAR NE.PRD,

FREICIPAL

LLEGE OF EhSt\ ERING,
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INSTITUTIONS Vijayamangalam, Tiruppur

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Certificate of Participation

his is to certify that Mr./Ms

successfully completed the Value Added Course titled “Retail Management and E-Commerce Strategy™ Organized by
the Department of Master of Business Administration in association with IQAC of Sasurie College of Engineering

and Centrio Group of Companies from 14-10-2019 to 18-10-2019 (5 Days). .

<W ' O% P q. "

Co-ordinator Head of the Department e
DM \s‘-ii;\KUMAR ME.PhD,
CEEE onmcipaL
= - cumneeoNG

Ty SRSUNIC G :
&W Dr\‘f\i:yamangalam-els 056, Tirupur (Ot 4
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INSTITUTIONS Vijayamangalam, Tiruppur

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Certificate of Participation

Thisis to certify that Mr/Ms i MUGESH SUTHAN ML ILMBA

successtully completed the Value Added Course titled “Retail Management and E-Commerce Strategy™ Organized by
the Department of Master of Business Administration in association with IQAC of Sasurie College of Engineering

and Centrio Group of Companies from 14-10-2019 to 18-10-2019 (5 Days). .

-

™ O W S

7 . o

Co-ordinator Head of the Department N Principal
Dr.M.VIJAYAKUMAR Me., Ph 3.

FPRINCIVAL

W& Vijayamangalam - 636 036, Tirupur (Ot 4
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DEPARTMENT O MASTER OF BUSINESS ADMINISTRATION

TEST QUESTION PAPER - VALUE ADDED COURSE

“Retail Management and E-commerce Strategy™
From 14.10.2019 to 18.10.2019 (5 days)
Duration : 30 Hours Academic Year : 2019 -2020/0DD

Date of Test : 18.10.2019

MULTIPLE CHOICE QUESTIONS (25 X 1 — 25 Marks)

Name of the Student: Year/Sem:

AU Register Number:

Answer all the questions:
1. What is the primary focus of the course "Retail Management and E-commerce Strategy"?

a) Logistics in E-commerce
b) Marketing in Retail
c¢)Bothaandb

d) None of the above

2. Which business model combines both physical and online retail presence?
a) Brick-and-Mortar
b) E-commerce Only
c) Hybnd
d) Omnichannel

3 What s the significance of understanding consumer behavior in retail?
a) To increase operational efficiency
b) To1ailor strategies to customer preferences
c¢) To reduce supply chain costs
d) None of the above

1. Which technology is commonly used for a seamless customer experience in e-commerce”
a) Virtual Reality (VR)
b) Augmented Reality (AR)
¢)Bothaand b
d) None of the above

)
A\
DEMVUUAYS

™
SIRAY

C

SASURIE COLLEGE OF ENCHIEERIRS,

Vijayam

angalam - 638 056, Tirupur (DY)
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S What does CRM stana for i the context of retal management?
a) Customer Relationsh'p Management
b) Centrahized Retanl Management
¢) Customer Resource Management
d) Centralized Resource Management

6. Which strategy involves using multiple channels for a unified customer experience?

a) Muluichannel
b) Cross-channel
¢) Omnichannel
d) Unichannel

7. What is the primary goal of supply chain max{agement in retail?
a) Maximizing profits
b) Minimizing inventory
c) Efficiently managing the flow of goods
d) All of the above

8. What does SEO stand for in digital marketing?
a) Social Engagement Optimization
b) Search Engine Optimization
¢) Sales Enhancement Online
d) None of the above

9 Jn e-commerce, what does the term "Fulfillment” refer to?
a) Completing a customer order
b) Customer satisfaction
¢) Marketing strategies
d) None of the above

10. Which legal aspect is crucial for e-commerce businesses to consider?

a) Intellectual Property

b) Customer Loyalty

¢) Market Competition .
d) All of the above

1 1. Which data-driven strategy helps in creating personalized customer experiences?
a) Data Aggregation
b) Data Segregation
c¢) Data Analytics
d) Data Encryption

12 What is the primary focus of sustainable and ethical retail practices? W//]

Dr.M.VIJAYAKUMAR Me. Ph.O.
PRILCIPAL

,W SASURIE COLLEGE OF ENGINERRinG,
Vijayamangalam - 638 056, Tirupur (D).
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a) Maximizine srofits

b) Reducing enironmental impact
) Fxpanding market share

d) None of the above

13. Which social media platform is commonly used for marketing mn retail”?
a) LinkedIn
b) Instagram
c)Bothaandb
d) None of the above

14. What is the prnimary role of data analytics in retail?
a) Enhancing customer experience
b) Managing employee schedules
c) Setting retail prices
d) All of the above

15. What is the primary purpose of legal and ethical considerations in e-<commerce?
a) Ensuring customer satisfaction
b) Complying with regulations and standards
¢) Maximizing profits
d) None of the above

16. What is the term for the integration of physical and digital retail experiences?
a) Cross-channel
b) Hybnd
¢) Multichannel
d) None of the above

1 7. Which technology allows customers to virtually try products before purchase?
a) Virntual Reality (VR)
b) Augmented Reality (AR)
¢) Aruficial Intelligence (Al)
d)y Both b and ¢

18. What docs the tenn "Omnichannel” imply in retail?
a) Single-channel strategy
b) Muluple channels operating independently
¢) Unified and seamless customer experience across channels
d) None of the above '

19, What 15 the primary goal of supply chain optinnzation m retal?
a) Reducing customer sansfaction

/]

W'

Dr.V.ViJ~ x.ﬁ%v JWAR me, PRD.,

;Ws

P"() CifFAL
ASURIE COLLEGE OF ENGINEERINS,
Vijayamangalam - . 638 056, Tirupur (DY),
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b) Lrcreasing inventory costs
¢) Iniproving operational efficiency
d) All of the above

20. Which metric is commonly used to measure the success of digital marketing efforts?
a) Return on Investment (ROI)
b) Inventory Tumover
¢) Customer Complaints
d) None of the above

21. What does the term "Brick-and-Mortar" refer to in retail?
a) Online-only businesses
b) Physical store presence
c)Bothaand b
d) None of the above

22. In e-commerce, what is the purpose of an SSL certificate?
a)y Enhancing website aesthetics
b} Securing online transactions and data
c) Social Media Integration
d) None of the above

23. What is the primary objective of customer segmentation in data analytics?
a) Treating all customers the same
b) Tailoring marketing strategies to different customer groups
c¢) Reducing overall customer base
d) None of the above

24. What role does augmented reality play in retail?
a) Enhancing customer experience
b) Reducing product variety
¢) Minimizing customer engagement
d) All of the above

25. What is the primary advantage of an omnichannel strategy for retail businesses?
a) Increased operational costs
b) Consistent and seamless customer experience
¢) Limited customer reach
d) None of the above

\s\v/
AKUMAR 4. Fh o
Dr.M. VUF%"‘S '_%W 2
|£ COLLEGE Or Litbii R
S\Alsii:mangmam 635 058, Tirupur (Ut
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DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

TEST QUESTION ANSWER KEY - VALL 1S ADDED COURSE,

Duration

“Retail Management and E-commercee Strategy”

From 14.10.2019 to 18.10.2019 (5 days)
Academic Year: 2009 -2020/0DD

: 30 Hours

Date of Test : 18.10.2019

¢ i 6& _ c 7l_l ‘ ¢ 16
A N
-h 8 ;J— 1 l;— b 18
c NE 9 ' d _-T-;H B 1 v
a ‘ 10 a 15 : b * 20

b 21 h
d 22 h
C 23 h
¢ 24 }
1 25 b

VAC Coordinator

)
f
/

“ V\“,'l‘
W
. P Ap "F;‘-"‘:!4
Dr.M.VIAYAS Jal Ph
PRl o

A FASRECOLEGED, ENGHERR.
- Vijayamangatam - 635 088, Tirupur (U
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DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

TEST QUESTION PAPER - VALUE ADDED COURSE

“Retail Management and E-commerce Strategy™
From 14.10.2019 to 18.10.2019 (5 days)
Duration : 30 Hours Academic Year : 2019 -2020/ODD
Date of Test : 18.10.2019

MULTIPLE CHOICE QUESTIONS (25 X 1 = 25 Marks)
Name of the Student: BO.\AA\fnJ‘unf - K Year/Sem: T /I .

AU Register Number: 732)1 19631001,

Answer all the questions:
|. What is the primary focus of the course "Retail Management and E-commerce Strategy”?

a) Logistics in E-commerce
b) Marketing in Retail

()/Both aandb

d) None of the above

2. Which business model combines both physical and online retail presence?

a) Brick-and-Mortar
b) E-commerce Only

syTlybrid

d) Ommnichanuel

3. What is the significance of understanding consumer behavior in retail?
a) To increase operational efficiency
¥ To tailor strategies to customer preferences
¢) Toreduce supply chain cosls

d) None of the above

4. Which technology is commonly used for a seamless customer experience in e-commerce?”
a) Virtual Reality (VR)
b) Augmented Reality (AR)
ADBothaand b

d) None of the above

N
DI’.M.VUA\'}'}TU?;?." Bz, PhD,
PRINCFAL
JW SASURIE COLLEGE OF ENGINEERIF
Vijayamangalam - €38 056, Tirupur (E1).
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S What does CRN stand tor m the context of retarl management?
a) Customer Relatonship Management
b) Centralized Retand Management
¢) Customer Resource Management
FrCentralized Resource Management

6 Which sttategy mvolves using multiple channels for a unified customer experience?
a) Muluchannel
b) Cross-channcel

Y Omnichannel

d) Unichannel

7. What is the primary goal of supply chain management in retail?
a) Maximmizing profits
b) Minmimizing inventory .
Efficiently managing the flow of goods
d) All of the above

S. What does SEQO stand for m digital marketing?
a) Social Engagement Optimization
b) Search Engine Optimization
¢) Sales Enhancement Online
.A-H/Nonc of the above

0. [n e-commerce, what does the term "Fulfillment" refer to”
y)’(/mnplclmg a customer order
b) Customer satisfaction
¢) Markeung strategies

d) None ol the above

10. Which legal aspect is crucial for e-commerce businesses to consider?
A Tnicllectual Property
b) Customer Loyalty
¢) Market Compettion
d) All ot the above

11. Which data-driven strategy helps in creating personalized customer experiences?
a) Data Aggregation A
b) Data Sepregation
Data Anahvtics
d) Data Encryption

12. Whaut 1s the prumary focus of sustainable and ethrcal retnl practices? ,/
/
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a) Maxinuzinyg profits

M/Ihwlm g cnvnonmental napact
O Eoxpanding market shine

) None of the above

13 Which soctal medi platfornin v commonly wsed Tor pachetimge i retinl?
a) LinkedIn
b) Instagram
<) Both aand b
None of the above

L What is the primany role of dati amadyoes inretail?
A Enhancing customer expernence
b) Managing cmployee schedules
¢) Setting retal prices
d) All ol the above

.

15 What is the primary purpose of legal and ethical conssderations in e-commerce?
a) Ensuning customer sahisfaction
Complying with regulations and standards
¢) Maximizimg, profits
«) None of the above

16, What is the term for the integration of physical und digitol retoil oxperiences?
a) Cross-channcl
I-rmyluitl
¢) Multichannel
d) None of the above

17 Which technolopy allows customers to virtually try products before puarchase?
a) Vinual Reality (VR)
h) Augmented Reality (AR)
o) Ariticial Intelhpence (Al)
Both b and ¢

I8, What does the term "Omnichannel” inply i retal?
a) Single-channel strategy
b) Multiple channels operating independently
o Unificd and scamless customer experience across channels
d) None of the above

19 What s the primary goal of supply ¢hain optimization in retag)?
a) Reducing customer satisfaction

—
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) Increasmg inventory costs

I Improving operational elliciency
d) All ot the above

200 Which metne s commonly used to measure the success of digital marketing efforts”
a) Return on Investment (ROI)

b) Inventory Tumover
¢) Customer Complaints
None of the above

21 What does the term "Brick-and-Mortar” refer to in retail?
a) Onlinc-only businesses
Mﬁ]) sical store presence
¢)Bothaand b
d) None of the above

22, In ¢-commerce, what is the purpose of an SSL certificate?
a) Enhancing website aesthetics

Jf)/Sccuring online transactions and data
¢) Social Media Integration
d) None of the above

23. What s the primary objective of customer segmentation in data analytics?
a) Treating all customers the same
¥ Tailoring marketing strategies to different customer groups
¢) Reducing overall customer base
d) None of the above

24. What role doces augmented reality play in retail?
«rTnhancing customer experience
b) Reducing product variety
¢) Minimmzing customer engagement
d) All of the above

25. What s the primary advantage of an omnichannel strategy for retail businesses?
a) Increased operational costs
-H){:nsislcm and seamless customer experience
c) Limited customer reach
d) None of the above
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