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DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION
Ref SCE 7/ MBA /Students / VAC 72020 - 2021 / EVEN (9042021
CIRCULAR

In order to bridge the curricular gap between the Acadenmic Sylabus andd Industey
requirements, Department ot Master Ot Business Administiation and HOAC of our Testitution o
association with Sri.Gayathri Traders, is orgamzng a Value Added Course (VAC) for the
students of 1 and 11 year of MBA on the title *Brand Management and Customer Experienc o
from 26.04.2021 to 30.04.2021. At the end of the VAC, course completion certiticates will be

1ssued to the eligible participants as per the following norms

s

e Students, who are securing more than 70% on total score in the VAC test and secured
more than 75% in VAC attendance is eligible to receive the course completion certificate for

the VAC attended.

Mr Solai Raj K, T [MrRaviK,
Resource Person
Partner, Manager,
Details Sn.Gayathn Traders, Sn Gayathn Traders,
Tiruppur-641602. | Tiruppur-641602.
Venue Online Gmeet link - “httpv//mcct g,oo,.,lc com/mzz-unky- \\\g
oD/MBA PRINCIPAL

Copy to:
1. Chairman & Secretary for information
2. Principal office
3. IQAC Co-Ordinator
4. Class In charges - | & II-MBA
5.1 & II-MBA Students X
6. MBA Notice Board -
7. Department File
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COLLEGE OF ENGINEERING

SASURIE Approved by AICTE. New Dethi
INSTITUTIONS Affiliated to Anna University, Chennai

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Ref: SCE / MBA /Students / VAC /2020 2021/ EVEN 19.04.2021
SYLLABUS - VALUE ADDED COURSE
“Brand Management and Customer Experience”

From 26.04.2021 to 30.04.2021 (5 days)

Duration : 30 Hours Academic Year : 2020 -2021 /EVEN
o Duration
S.No. Topics Covered (In Hours) Date
1 Introduction to Brand Management 3 26.04.2021
2 Brand Identity and Positioning 3 SURASSER
3 Customer Journcy Mapping 3 ) 27.04.2021
4 Brand Communication Strategies 3 SR
5 Brand Equity and Valuation 3 25.04:2021
6 Customer Engagement and Loyalty 3 28.04.2021
Programs
7 Digital Marketing and Social Media in 29.04.2021
3
Brand Management
8 Brand Crisis Management 3 29.04.2021
Measuring Customer Satisfaction and 30.04.2021
9 3
Feedback
10 Global Brand Management 3 30.04.2021
Total Hours 30 =

After successful completion of 30 Hours VAC, the assessment test for the VAC titled
“Brand Management and Customer Experience™ will be conducted on 30.04.2021.

-

- -

VAC Coordinator HoD/MBA

\\\94 |

Dr.M.VlJAYAKUF::AR ME., Ph.D,,
PRINCIPAL

1S SASURIE COLLEGE OF ENCE iNEERING, |

Vijayamangalam - 628 06, Tirupur (D). /
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DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

ASSESMENT SHEET - VALUE ADDED COURSE
“Brand Management and Customer Experience”

From 26.04.2021 to 30.04.2021 (5 days)

Duration : 30 Hours Academic Year : 2020 -2021/ EVEN
| | T
{ | | \ Attendance Details VAC-MCQ TEST OVERALL |
| | Year/ Score
| S-No Reg No. Name of the Student L No.of | Attend No. of MCQ (100)
_ [ Branch ndance 0-0 Score 50% of
’ Hours | Score (100) | Correct (100) (5074 of A
| ; Attended (A) a—— i +30% of B) |
1 732419631001 | BAVADHARANIK IVMBA 30 100 19 76 88 7
2 732419621002 | DURGADEVI S I/MBA 27 90 19 76 83
3, 732419631004 | KAVIRAJ D I/MBA 24 80 21 84 82 |
| 4. | 732419631005 | MAHES KUMAR M I/MBA 30 100 18 72 86 |
| 5. | 732419631006 | MALINIPRIYAPJ I/MBA 24 80 20 80 80
6. | 732419631007 | MANIKANDAN B I/MBA 30 100 19 76 88
| 7. | 732419631008 | MANIMEGALAIK I/MBA 30 100 19 76 38 3
| 8. | 732419631009 l MEGALA V II/MBA 30 100 18 72 36
| 9. | 732419631010 | | MONIKA D I/MBA 27 90 19 76 85
10. | 732419631012 'NUVETHA M I/MBA 30 . 100 19 76 38 |
11. | 732419631013 | | POONGODI G IY'MBA 24 80 20 80 30 |
12. | 732419631014 | PRADEEPKUMAR S I/MBA 30 100 19 76 S8 ~XL\‘Q //
13,1 732419631017 | RAHULKRISHNA R I/MBA 24 80 21 84 82 } ‘
B HHAYAKUNAR k2. o

JRING,
035, Tirupur (Otk
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SASURIE

COLLEQE OF ENGINEERING

ved by AICTE. New Delhi

ASSESMENT SHEET - VALUE ADDED COURSE

|
l
1

Attendance Details

VAC-MCQ TEST

|
OVERALL

Score
S.\o Reg No. Name of the Student B\r::llllc/h No. of Attendance No. of ‘:Ics:f (100)
| Hours Score (100) | Correct ‘( 100) fi(:;;//" ‘:2_’1\”
‘ Attended (A) Answers (B) R .
4. | 732419621018 | RANJITHA S I/MBA 27 90 19 76 83
15. | 732419631019 | SANJEEVRAJ R I/MBA 30 100 20 80 90
16. | 732419631020 | SARATH S I/MBA 24 80 21 84 82
7. | 732419631021 | SATHISH KUMAR S II/MBA 27 90 18 72 81
18. | 732419631022 | SAVITHA T I/MBA 30 100 21 84 92
19. | 732419631024 | SRIRAMKUMAR V I/MBA 27 90 19 76 83
20. | 732419631026 | SWATHIC I/MBA 30 100 19 76 88 |

VAC Coordinator
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SASURIE Approved by AICTE. New Delhi
Affiliated to Ann- University, cn.nnal

‘ “‘\DE\PARTMENT OF MASTER OF BUSINESS ADMINISTRATION

STUDENTS ATTENDANCE LIST - VALUE ADDED COURSE ,

«Brand Management and Customer Experience”

From 26.04.2021 to 30.04.2021 (5 days)

Duration : 30 Hours Academic Year : 2020 -2021/ EVEN

l | : - No. of
sho | Regho. I ;:rc/h 26.04.2021 | 27.04.2021 | 28.04.2021 | 29.04.2021 | 30.04.2021 | "
| { FN | AN FN AN | FN .| AN FN AN | FN AN Attended
[T, | 732919631001 | BAVADHARANIK . wmea | (| 7| /1 /21 L1 /1] v L) 3o
|2 f?:’-loeamo* DURGADEVI § ] wvBAa |, | [ o / AR NRY. /)| 22
| 3. | 732419631004 | KAVIRAJD WMBA | ¢ | / /e |y a |, /| R4
4| 732419631003 | MAHES KUMAR M WMBA |-, | Y r17. 1y /1y ) 80'
| 5. 732419631006 | MALINIPRIYA P J IVMBA t 1) / o |/ / o / / / &4
1t_> | 732419631007 | MANIKANDAN B IWMBA | ;|7 AN { /1t L ;13 O
[ 7. ] 732419631008 | MANIMEGALAIK IWMBA | ,|) VA AAN, ) /| So
8. ] 732419631009 | MEGALA V . wMBA | / |) / ) / ) 1 / / 1 3p
9 | 732419631010 | MONIKA D IWMBA | /| ) a| / /’ / / ! ) | o9
| 10. [ 732419631012 | NUVETHAM IVMBA | /| ) A /1 ) rlyor / | =pn
T1. | 732419631013 | POONGODI G wBA | 1 |y |0 |/ 1)1 lalec [l [/ & 5
12. | 732419631014 | PRADEEPKUMAR'S IMBA | ¢ [) /1) Iny. / ) ) R O
13. [ 732419631017 | RAHULKRISHNA R I/MBA ot/ ) Tala l /17171714
: Dr.M.VIJAYAKUMAR Ke.. Ph.o

o : PRINCIPAL
a’%" SASURIE COLLEGE OF ERCINSERING,
Vijayamang3lam - 633 €33, Tinnes
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STUDENTS ATTENDANCE LIST - VALUE ADDED COURSE

Reg No. | Name of the Student

Branch

Year/ [20.()4.2021 27.04.2021 | 28.04.2021

29.04.2021 \ 30.04.2021 ‘

No. of
Hours

‘ FN | AN | N | AN | EN [ AN | FN | AN | FN | AN | Attended
i ‘\\Jl‘)(\\ll\l\ RANJTHAS RTINS 7 ‘A/ ol ) ( l/ / ( I [ \ | | Q3 ‘
TT3E019631019 | SANREVATR na ; A FAFAIRa (1l el 17 120

T I2419611020 | SARATIS 0 MBA | )| AERANRT; aja |/ /| a"

T 2419631021 l\,\llll\lll\ll\h\li\ ~ wwia [ 1) |, e |r ‘A ENAY |
Iaa10611022 | SAVITHA T B LT\ O I A A O A Y 4 L1y 1/ 30 |
[ 732419611024 | SRIRAMKUMAR v A | )|y plo |y f 1t lrlr 1&g |
[ 72419631026 | swatii ¢ wsea | [ )T Tl Tl e 1y rlao |

VAC Coordinator

Dr.MVIJAYAKUMAR Mz 2no. ]

PRINCIPAL

/{7 SASURIE COLLEGE OF ENGINEERING.

Vijayamangalary - €23 053, Timue (D)

ToD/MBA
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Report on Value Added Course

Ttle: Brand Management and Customer Experience
MrSolai Raj K, Mr.Ravi K, a
Resource Person: y :
PPartner, Manager,
Sri.Gayathn Traders, Sri Gayathn Traders,
Truppur-641602. Ti iruppui- -641602
Date of conduct from ;| 26.04.2021 To: | 30.04.2021 J Duration: | 30 Hours

, MASTER OF BUSINESS ADMINISTRATION and IQAC in association
Organized by -
with Sri.Gayathri Traders

Academic Year: 2020 -2021 J:Scmcslcr: EVEN

Participant Year: | 1 & 11 Year MBA No. of Students Participated : | 20

Venue: L()nhnc smeet link - “https://meet.google.com/mzz-unkv-wvg”

o Outcome of Value Added Course (VAC)
At the end of the Course, Students can be able to
e Atticulate the key principles, theories, and historical evolution of brand management.

e Develop and execute cohesive brand communication strategies across multiple channels, integrating digital and
traditional approaches.

e Measure, assess, and enhance brand equity over time, employing various tools and methodologies.

e ldentily potential crises, develop crisis response plans, and navigate the process of rebuilding trust post-crisis.

* Dcmonstrate cultural sensitivity, and adapt strategies to cnsure brand consistency globally.

Assessment l’roccss

e Students, who are sccunn;, more than 70% on total score in the VAC test and secured more than
75% in VAC attendance is eligible to receive the course completion certificate for the VAC attended

e Total Score = (0.5 *Attendance in VAC out of 100 percentage + 0.5 *Test mark in VAC out of 100
marks)

No. of students successfully completed the VAC course is 20 Students based on the above assessment
process.

N < =g .

VAC Co-ordinator loD/ MBA Principal

[N———— R |
7
A Dr.M.VIJAYAKUMAR we. pPhD,

PRIMNCIPAL
4%}7 SASURIE COLLEGE OF ENGINEERING,
Vijayamangalam - 628 056, Tirupur (D1).
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SASURIE COLLEGE OF ENGINEERING

INSTITUTIONS Vijayamangalam, Tiruppuar

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Certificate of Participation

Phis is to certify that MroMs e, KAYIRAJD; ILNIBA L iimimmmm s isisnsiss has
successtully completed the Value Added Course titled “Brand Management and Customer Experience™ Organized
by the Department of Master of Business Administration in association with IQAC of Sasurie College of

Engineering and Sri Gayathri Traders from 26-04-2021 to 30-04-2021 (5 Days).

dbu\y V W A @’
\ w g -
Co-ordinator Head of the Department \ Principal

4 DrVi "\V;‘:K‘ lmaR NI, PhD.

g? QURIE AR T
o 5-‘\ URiE CoLL




30
A SASURIE
SASURIE COL_LEGE OF ENGI_NEvERING

INSTITUTIONS Vijayamangalam, Tiruppur

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Certificate of Participation

This is to certify that Mr/Ms oo SANJEEVRAT R ILMBA has
successtully completed the Value Added Course titled “Brand Management and Customer Experience™ Organized

by the Department of Master of Business Administration in association with IQAC of Sasurie College of

Engineering and Sri Gayathri Traders from 26-04-2021 to 30-04-2021 (5 Days).

Co-ordinator Head of the Department \\y,\o/7 Principal

< Dr.MVIJAYAKI 2T PhD.,
Fi

%7 SASURIE COLLEGE C:
Vijayamangalam - 633 036,

CINEERING,
Tirupur (Oth
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SASURIE COLLEGE OF ENGINEERING

INSTITUTIONS Vijayamangalam, Tirup sur

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Certificate of Participation

This 1s to certity that Mr./Ms

Organized

successfully completed the Value Added Course titled “Brand Management and Customer Experience
by the Department of Master of Business Administration in association with IQAC of Sasurie College of

Engineering and Sri Gayathri Traders from 26-04-2021 to 30-04-2021 (5 Days).

¥ T S

Co-ordinator Head of the Department  py iy Principal
AT SASURIE COLLEGE Cf ENC

=y = TeIere
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SASURIE COLLEGE OF ENGINE

INSTITUTIONS Vijayamangalam Tirappur

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Certificate of Participation

This is to certify that Mr./Ms SATHISH KUMAR S, II1. MIBA has

successfully completed the Value Added Course titled “Brand Management and Customer Experience™ Organized
by the Department of Master of Business Administration in association with IQAC of Sasurie College of

Engineering and Sri Gayathri Traders from 26-04-2021 to 30-04-2021 (5 Days).

ad W !

Co-ordinator Head of the Department - Dr.M.VIJAYAKUMAPrincipal
Ay PRING ¢/ = +
N VELnihg,
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Approved by AIC'TE Now Deilti
SASUR'% Amnated to Anna University. Chennai

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

TEST QUESTION PAPER - VALUE ADDED COURSE

“Brand Management and Customer Experience”
From 26.04.2021 to 30.04.2021 (5 days)
Duration : 30 Hours Academic Year : 2020 -2021 /EVEN

Date of Test : 30.04.2021

MULTIPLE CHOICE QUESTIONS (25 X 1 =25 Marks)

Name of the Studcent: Year/Sem:
AU Register Number: )

Answer all the questions:
1. What is the primary purpose of brund management?
a. Maximizing profits
b. Building brand awareness
c. Cost reduction
d. Employee satisfaction

5 Which term refers to the unique set of associations that consumers have with a brand?
a. Brand positioning
b. Brand equity
c. Brand identity
d. Brand loyalty

3. What does a customer journey map help in visualizing?
a. Brand history
b. Employec engagement
¢. Customer interactions
d. Product pricing

4. Which of the following is a key element of brand communication?
a. Employee satisfaction
b. Consistent messaging
¢. Cost reduction
d Market competition

B\t g

< Dr.ii \’i""'s‘(lw’i:x‘?..ﬂ:‘,cho

1 P Y-TE 1 ~ e OING
/j,/.',,. ASURIiE COLLE GINELIING,

Vijayar mangalam - 36 056,
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5. How 1s bramd equsty measured?
a Ratum wai aenvestiment (ROD)
b Custonrer sansfacnon

¢ Brand valuanon

d Employee tumover

& What role doos social media play in brand management?

(v

Intemal communication

r

Cost reduction
. Brand promotion and reputation management

[y

Employee training

- Iz e context of brand management, what does NPS stand for?
2. Nagonal Product Standard

b. Net Profit Score

¢. Negauve Perception Scale

d. Net Promoter Score

leg]

- What is the primary goal of a customer loyalty program?
a. Increasing employee morale

b. Building long-term customer relationships

c. Reducing product costs

d. Employee recruiiment

9. What is the first step in brand crisis management?
a_ Identifying potenuial cnses
b. Developing a cnsis response plan =
c. Rebuilding trust
d. Employvee traiming

10. What does the term "global brand management” refer to?
2. Managing brands within a single country
b. Adapiing brand strategies for intemational markets
c. Employee satistacuon in multinational companies
d. Localized marketing strategies

11. What 1s the purpose of customer feedback mechanisms in brand management?

a. Cost reduction
b. Idenufying potential crises
c. Measunng customer satisfaction and driving improvement

d. Employee trammng

i Dr.h. VIJAYAKUMAR ye
AT sastRie ¢

= — Vigyamangaiam . 533

e
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12 Whats the significance of brand positioning i marketing?
1 Linployee engagement
Iy Communicating the brand's unique valuc to the tirget marhet
¢ Maumizing profits
d. Reducing production costs

13 Which of the following is a traditional marketing channel?
a. Soaal media advertising
b. I:mal marketing
c. Employce training programs
d. Television commercials

14. What does the acronym CRM stand for in the context of brand management?
a. Customer Relationship Management
b. Cost Reduction Model
c. Competitive Resource Management
d. Corporate Reputation Metrics

15. How can brands maintain consistency across different touchpoints?
a. Employee turnover,
b. Iinplementing a cohesive brand strategy
¢. Reducing product variety
d. Cost-cutting measures

16. What role does storytelling play in brand communication?
a. Employee morale
b. Building emotional connections with customers
¢. Maximizing profits
d. Market competition

17. What is the primary focus of brand valuation?
a Employee satisfaction
b Mecasuring brand equity
¢. Cost reduction -
d. Identifying potential crises

1% In the context of customer experience, what does the term "moments of truth" refer to?
a I:mployec training sessions
b Critical customer interactions that influence perceptions
¢. Cost-cutting measures
d. Maximizing profits

/ Dr.M.VIJAYAKUMAR Mz, PhD.,
- PRINCIPAL
1757 SASURIE COLLEGE CF ENCINZERING,

QN Tt

- i Vijayamangaiam - 633028, Ty upur (Ot)
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19. What is the purpose of a brand audnt?
a. Employcee recruitient
b. Assessing and evaluating the health of a brand
c. Cost reduction
d. Market competition

20. What is the role of emotional branding in customer experience?
a. Employee satisfaction
b. Building emotional connections with customers
c. Maximizing profits
d. Reducing production costs

21. What does the acronym USP stand for in marketing?
a. Unitcd Sales Plan
b. Unique Selling Proposition
c. Uniform Service Protocol
d. Universal Satisfaction Program

22. How can brands use customer feedback for continuous improvement?
a. Employee training
b. Ignoring customer feedback
c. Measuring satisfaction and making strategic changes
d. Reducing production costs

23. Why is it essential for brands to adapt strategies for international markets?
a. Employcc moralc <

b. Cultural differences and preferences

c. Maximizing profits 3

d. Cost reduction

24. What is the primary goal of crisis communication in brand management?
a. Employee satisfaction
b. Rebuilding trust and mitigating damage
¢. Maximizing profits
d. Reducing production costs

25. How does customer loyalty contribute to brand cquity?
a. Employee traiming programs
b. Building long-term relationships and repeat business
c. Cost reduction
d. Market competition
)

dias

/" DrMVIJAYAKUMAR we. pho.,
o PRINCIFAL

¢ SASURIZ COLLECE OF FNGINEERING,
Vijayamangalam . 638 558, Yirupur (D1).
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DEPARTMENT OF MASTER OF BUSINESS Al IMINISTRATION

TEST QUESTION ANSWER KEY - VALUL ADDED COURSI,

“Brand Management and Customer Iixperience”
From 26.04.2021 to 30.04.2021 (5 days)
Duration : 30 Hours Academic Year : 2020 -2021 /EVEN

Date of Test : 30.04.2021

— :
1 b 6 c 11 c 16 b 21 b
2 b 7 d 12 b ] :/' b : 22 c
3 C ; 8 b 13 d o —I—t; V‘N;)" ‘ 23 b
4 b 9 a 14 a ’—419 | b 7 _“724 b
5 c 10 b 15 b 20 - L“;.— - 25 b

VAC Coordinator
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DEPAIRTMENT OF MASTER OF BUSINESS ADMINISTRATION

TEST QUESTION PAPER - VALUE ADDED COURSE

“Brand Management and Customer Experience”
From 26.04.2021 to 30.04.2021 (5 days)
Duration : 30 Hours Academic Year : 2020 -2021 /EVEN

Date of Test : 30.04.2021
MULTIPLE CHOICE, OUESTIONS (25 X 1 = 25 Marks)

Name of the Student: QOLI’\J)' VyigWhens. . n Ycar/Scm:ﬂ"O)—'% Sem
AU Reglister Number: :TEQH\\ 62 10\ ’

Answer all the questions:

I What s the primary purpose of brand management?
o Maximizing profits

A7 Building brand awarencss

c. Cost reduction
d. Employee satisfaction

2. Which term refers to the unique set of associations that consumers have with a brand?
a. Brand positioning,

ADNrand equity
¢ Brand identity
d. Brand loyalty

3. What does a customer journcy map helpn visualizing?
a Brand history
b Lmployee engagement

o Customer mteractions

d. Product pncing

4. Wiinch of the following 1s a key element of brand communication?
a bmploycee satisfaction

/H)( onsistent messaging

¢ Cost reducnion

d Market ¢ ompetinon

\\;
7 Dr.M. VUAYAKUMAR'A" Ph.D,
AJV SAS URIECC! ": '; "!'-r EFP

Lt <Ll HJ
%oﬂja". galam - €28 024 H..«P-'(VU
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S How s brand equity measured?
Retun on ivestment (ROI)
b Customer satistaction
¢. Brand valuation
b Fmployee turnover

6. What role does social media play in brand management?
a loternal communication
b. Cost reduction

/’Hr.’m(l promotion and reputation management
d. Employee training

7. In the context of brand management, what does NPS stand for?
a. Natonal Product Standard
b. Net Profit Score
¢. Negative Perception Scale
¢t Promoter Score

8. What is the primary goal of a customer loyalty program?
a. Increasing employee morale
b. Building long-term customer relationships
¢. Reducing product costs

~AEmployee recruitment

9. What is the first step in brand crisis management?
< M dentifying potential crises

b. Developing a crisis response plan -

¢. Rebuilding trust

d. Employce training

10. What does the term "global brand management” refer to?
a. Managing brands within a single country
. Adapung brand strategies for international markets
_¢. Fmployee sausfaction in multinational companics
d Localized marketing strategics

1'1. What s the purpose of customer feedback mechanisms in bra
a Cost reduction
Idenulying potential crises
e Measuring customer satisfaction and driving improvement
d. Employce traming

nd management?
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12, What s the significance of brand positioning in markcting?
a Employce engagement

M Communicating the brand's unique value to the target market
¢ Maximizing profits
d Reducing production costs

13, Which of the following 1s a taditional marketing channel?
a Social media advertising
b Email marketing
¢. Employee training programs
~h Television commercials

14. What does the acronym CRM stand for in the context of brand management?
Customer Relationship Management
b. Cost Reduction Model
c. Compctitive Resource Management
d. Corporate Reputation Metrics

15. How can brands maintain consistency across different touchpoints?
a. Employee tumover
b. Implementing a cohesive brand strategy
¢. Reducing product varicty

/hCost-cutling measures

16. What role does storytelling play in brand communication?
a. Employcc morale

A Building emotional connections with customers
¢ Maximizing profits
d. Market competition

17. What 1s the primary focus of brand valuation?
a [mployee sansfaction
) Measuring brand equity
c. Cost reduction
d. Identifying potential crises

I8 In the context of customer experience, what does the term "moments of truth” refer to?

a Employee traming sessions

AN Critical customer mteractions that influence perceptions
¢. Cost-cutting measures
d Maximizing profits
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19. What is the purpose of a brand audit?
a. Employee recruitment

B 2Assessing and evaluating the health of o brand
¢. Cost reduction
d. Market competition

20. What is the role of emotional branding in customer experience?
a. Employec satisfaction

-7 Building emotional connections with customers
c. Maximizing profits
d. Reducing production costs

21. What does the acronym USP stand for in marketing?
a. United Sales Plan

A Unique Selling Proposition
c. Uniform Service Protocol
d. Universal Satisfaction Program

22. How can brands use customer feedback for continuous improvement?
a. Employee training
b. Ignoring customer feedback
c. Measuring satisfaction and making strategic changes
A Reducing production costs

23. Why is it essential for brands to adapt strategies for international markets?
a. Employee morale

B Cultural differences and preferences
¢. Maximizing profits
d. Cost reduction

24. What is the primary goal of crisis communication in brand management?
a. Employee satisfaction
b Rebuilding trust and mitigating damage
¢. Maximizing profits
d. Reducing production costs

25. How does customer loyalty contribute to brand equity?
a. Employec training programs
Building long-term relationships and repeat business
¢. Cost reduction
d. Market competition
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