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i [3AS207 MARKETING MANAGEMENT Lrerc
4004
OBJECTIVES:
: . . X
Developing an understanding of “deas and nuances of modern market ng

Describe the process to formulate and manage the B2B marke

ting strategy including all key
components.

_ Explain the techniques to conduct market analysis practices including market segmentation and
targeting.

Compare and contrast different perspectives that characterize the study of consumer behavior.

_ Explain the role of IMC in the overall marketing program.
:UNIT 1 INTRODUCTION

§}\iarketing — Definitions - Conceptual frame work — Marketing environment : Internal and External -

o= 5 5 5 . 5 : s :
:%\iarketmg interface with other functional areas — Production, Finance, Human Relations

=
%-Qianagement, Information System. Marketing in global environment — Prospects and Challenges
o2

%

UNITTI MARKETING STRATEGY
s 3

?}q\.iarkeling strategy formulations — Key Drivers of Marketing Strategies - Strategies for Industrial

R,

‘Marketing — Consumer Marketing — Services marketing — Competitor analysis - Analysis of
Dy

-+

consumer and industrial markets — Strategic Marketing Mix components.
a3

UNIT 11
i3

i

-

i

MARKETING MIX DECISTIONS

12

-‘gmduct planning and development — Product life cycle — New product Development and Management
— Market Segmentation — Targeting and Positioning — Channel Management — Advertising and sales

L
Promotions — Pricing Objectives, Policies and methods.

¥ s s

aNIT TV BUYER BEHAVIOUR

12
& defS\andmg industrial and individual buyer behavior - Influencing factors — Buyer Behaviow
Niod % 5 3 it S Nivi -
a els — Online buyer behaviour - Building and measuring customer satistaction — C u.\m{\u\x ( .
°n$hlps management — Custo:» . woquisition, Retaining, Delection. Dr.M.ViJAYAKLMAR nE

) “E.,Ph.D.,
PRINCIPAL

__ ;E:i SASURIE COLLEGE OF ENGINEERING

4 Vijayamangalam - 638 096 Tirupur (Dt



NIV e
! MARKETING RESEARCH & TRENDS IN MARKETING
Marketing Information System - Research Process - Concepts and applications : Product -

~ ) . "
Advertising - Promotion — Consumer Behaviour

Retanl rescarch — Customer driven organizations -
Cause related marketing - Euloes i marketng - Online marketing trends

PSS

TOTAL: 60 PERIODS
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~knowledge of analytical skills in solving marketing related problems

Do,

awareness of markcting management process
FERENCES :
l Phihip Kotler and Kevin Lane Keller, Mitketing Manavement, PHI Tth BEdimon 2012

2. KS Chandrasckar, “Markcting numnagement- Teat and Cases™, Tata MeGraw Hhll, Furst edinon 2010
&

Lamb. hinr, Sharma, Mc Dantel- Marketing = An Innovative approach to learmng and teaching-A\
- . 2012
h Astan perspectine, Cengage | carmng — 2012

4 Paul Bames, Chns il and Kelly Page, Markheting, Oxvtord University Press, 2ad Edition 201}

'”»Mrghcul R Crankota & Masaahs Kotabe, Marheting Management, Cenvave D00
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Subject / Code : Marketing Management / BAS207
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UNIT 11 - MARKETING MIX DECISIONS
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26 l"l “.)_\D.D Lranamg ] ‘ﬂln‘%

l

M?'a los

99 '1\3

Nnaging [ ognsnes

~—

pre

6 2 b
b £ b
TR FANE
S o \9_\3_0 (5 [orset Marketing ) ) lololes] &
2 by \3_\'),0 ] ket Segimentation | [2 2 lalas| 1
huladac] b e 12 baglabd L
AT DA GO I L { | 2 |aglels| T
32 8 |, ‘DAD.b 1 Marketing Channels | | 2 25[3[% [
33 |9 lD_\Duo" N [¢hanel Management 1|1 by aloo 2
¥ |9g 'l\ﬂ_b 4 [Manazine Retaling & Wholesaling o 31*21% A
N ! , ~+
9 2

\

—

)|

29
29

oo (ol @ oo
UNIT IV - BUYER BEHAVIOUR

37 2 1.90 o]l () Consumer Buyer Behaviour . \q\m

* 13 \3‘3@___‘7 Prayer Behavionr Models 3\@‘9_6

39 ,q \3\9—& Indusirind Buyer Behavioon 3 \3\%

40 = \QXD- ! Business Market . \Q\Ob

4 ) \S\D.h Onbine Buyer Behaviow . \Bl%
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Issues and Challenges in Online Consumer Behaviour
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T T Treriod ctails of Topic Covered A | Rel. Date |Period Remarhs
UNIT V- MARKETING RESEARCH & TRENDS IN MARKETING
‘
. : |
—’T/' Markeung Intermanon System E‘
s lalae! | BEAANN
Marketing Research ‘ |
= -~
Product Rescarch l !9'13‘3,5 ’J

!2 \91-\

b&h\m:

Reiail Research

2 Er\s\;b'!

Customer Derven Orgamisatians

J b;\z\nj

Strategies Customer Dernven Organisations

1 l2alah

Cause Relaed Marketing

9 gl l

ﬁ& lalas,

Ethics i Marketing

9 i:sg\z.\mi

"lo\ 3\ Qs

Online Markcuing

AN

—| o~ |=t|o™ | Lo~ |-L|o~ <Lle=

I T L

|

|

58 ‘3\ \3 \ Ot Oniine Marketing Trends (l_ "u ; \1‘3—0‘ ‘

53 \ ‘ \1_\ \ IS Secral Medm Markeung oy 1 l ‘Q[S_b‘ W

4 | |

= 6.0 ‘-2‘ 0 \ Digtal Marketing 3 L\.l\ 2’[
th};rrmﬁ - .
:l Prbip T Notke -rand Kevin Lane Keller, Marketing Aanagemnent, Prentice Hall India. 1 5th Editvon, 2017

; o) Aer . Uav Anmsirong, Prafulla Agnibotri, Innciples of marketing, 7 th edition, 2018
- haizp mol.er , uay /s T J &

3 kS Crandrasekor, “Markeung

Teacking Aids (TA):

management-Text and Cases”,

1 Blach Board weth Chalk

2 Overbead

3 LCD Prosccior

Progecion

Tats McGraw Hill Education, 2012
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Class PLVERE Sem : 11
Marketing Management /BA5207
S
s.NO| REGISTERNO NAME T -
1 732419631001 |Bavadharani K tOD qg
2 732419631002 |Durgadevi S 8) 6 82
3 | 732419631003 |Gayathri A q 9 9 g
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5 732419631005 |Mahes Kumar M ':Tq
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IPART I}
(Answer all the Questions 5 x 13 = 65 Marks)

11a_ |Explain about the Marketing rclulc_(lﬂ!vill) information system.
E— OR

allenges faced by Global business.?

Explain about the cl ! —
ifferentiate between Consumer Mnrk_c_l!l)ﬁ'u_l}d §E!‘."L}fﬁ‘.‘”£’i‘,'_“5i,,_,_

xplain Marketing mix and Components with example?

xplain about Marketing Stategy?

OR
13b Writcm—wn lllcg_l:xl';:j}_{l Nc\\{ product Development
4 xplain about the models of Buyer Behaviour - o
He LB - OR_

e 3 s - 2 S '. .
ﬁhul are the Factors that influencing Consumer behaviour

Explain ub()ul--l-l;c_sTst involved 1n Social Media Marketing
o OR

14b
L et
153

CRT "
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Viiayamangalam -
Vijayamang
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Course code BASOch EA -D_n'(‘/S('“ion l 18.04.2020/FN L Marks 1_’&___
Regulation . 297 Course Title Markrting management o L
Year ‘ 1 - Furtion 3 Hours Academic Year 2020-2021
: S :
COURSE OUTCOMES UL LS 1 Department MDA
£k K g
O AnOWlCdSC of analytical skills in solving marketing related problems i
CO3: E\\I’QTCHCSS of “‘ﬂ"kt‘llng management process e e
CO4: Dn nanced knO\vlCdgC of I]\ill’kcling Sll'l“CgiCS for consumer and induslr_i_qlrrparkcling__'_________,,__
cep understanding of choice of markcting mix clements and managing integrated marketing
channels
COs: T = IR
Coe Ability to analyze the nature of consumer buying behaviour -
: Understanding of the marketing research and new trends in the arena of marketing
No._]| Question o - CO | nTS
PART A
(Answer all the Questions 10 x 2 =20 Marks)
1 Definc Marketing? [coz | R
2 ‘Enumerate the types of Environmental scanning 1 CO4 __|,~L
3 What is SWOT Analysis? col ‘ R
4 Tefine Brand Positioning,. Coy | R
5 What is Buyer Behaviour? cos | R
6 Define Market segmenltation | cod | R
7 Differentiate between Industrial and Cops'u'mcr Market. 7 - [ cor | U
8 give a short notc about Customer Acquisition. - ) - 1 cos | U
9 \What is Retail rescarch? - o } CO6 R
10 efine MIS - ) | cos i

- p T
| COS ; U

cor | U

cO)
CcOj}

- ennMEERING

=22 0&6
538 Un

W

8 "..— f) cl Y |
oLLeGL Jr il -

| CO2 R
[ 5 U
1 T
] CO35 R
[ coe | R
! '
1T coe | 2

J_.(? .)) 1 !

VR

'

r (D)




16a  [Explain about the stages of Product Life Cyele.

D PPy

‘d-?;\uo

Course Faculty  |{|yho

(Name /Sign / Date)

PART C

(Answer all the Questions Ty 1S = T3 Narky)
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Internal Assessment Test Answer Book
Name

Batch No.

— 2019 -902)

Kavisaj. D

Ycear/ Sunulcr/%ulum -~

Date/Session

Course code

Department

jglflbn/fN i ’ S

Course Title

Mavbotig Mmaa

RAE>o

Internal Assessment Test

IAT 1

O

T2 [] (A1 3

Name and Signature of the Invigilator with date } . %( " 022
Instruction to the Student: Put tick mark to the question allenw against question-
Part A Part B/ Part C
Q. No Y| Marks Q.NO v a v h Tt BIAEkS
) ’ ) ' Marks Marks I
1 | 2 i |V o b
2 vl 2 12 v| 1o 10
BER N 13 vIio2= 23
4 v o 14 Vi o \2%
s V] » | 15 |v] lod 102
s |V 1z | 1 [vV] % 15
_'_:/—f__\—/_ | 9 Grand Total oL
s V] [2
s |V V.
,___E—————ﬂ , > Name and Slgnqtgr%h“u‘L
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