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1.2 Academic Flexibility(30)

1.2.1 Number of Certificate/Value added courses offered and online courses of
MOOCs, SWAYAM, NPTEL etc. (where the students of the institution have
enrolled and successfully completed during the last five years)

AND

1.2.2 Percentage of students enrolled in Certificate/ Value added courses and
also completed online courses of MOOCs, SWAYAM, NPTEL etc. as against
the total number of students during the last five years

VAC Title: | Value proposition in engineering startups -business model for success

Mr.S.Madhan Mr.S.Prakash,
i Manager,
Resource Person: incharge, .
Sakthi cups, Sakthi cups,
Erode-638001. Erode-638001.
Dat e of conduct from: | 26.02.2024 To: | 02.03.2024 Duration: | 36Hours

Organized Department: DEPARTMENT OF MBA & IQAC in association with sakthi cups

Participant
I,Il Year MBA | Semester: EVEN | No. of Students 74
Year: Participated:
Venue: | Lecture hall of | & Il year MBA
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CIRCULAR
tlar g

In order (o bridge the currict ap between (e Academic Syllabus

and Industry
aster of Business Administy

requirements, Department of M

ation and IQAC of our Institution in
association witl Sakthi Cups is organizing a Vaye Added Coursc(VAC) for the students ofl,
IT year of MB A on the title «y

alue Proposition iy Engineering Startups — Business

Model for Success” Tom 26.02.2024 tq 02.03.20

24. At the end of the VAC, course

completion certfic 1¢ eligible participants as|

ates will be issued to {] ver the following norms.

° Students, who are Securing more than 70% on tota] Score in the VAC test and secured

more than 75% in VAC attend

the VAC attended.

j - Mr.S . Madhan, - Mr.S.Prakash,

f ResourcePerson Incharge, Manager, |
/ Details Sakthi Cups Sakthi Cups

i

|
| Erode-638001 Erode-638001. ,
] Venue s Lecture hall of I &]1 year MBA

Vf\*\t\&b//%

\\{\' N ;;'},.’ ]
PRINCIPAL,
HoD/MBA

ance is eligible (o receive the course completion certificate for

Copy to: - :
L. Chair man&Secretary for information

- Principal office

AQAC Co-Ordinator

- Class Incharges-1, 11 Year MBA

L IFYcar MBA Students

. MBA Notice Board

- Department File

(TN UL S

S BN

o 't
Dr.M.VIJAYAKUMAR we, pho.
PRINCIPAL
Y SASURIE COLLEGE OF ENGINEERING,

Vijayamangalam - 638 056, Tirupur (Dt).
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AfMbated to Anaas Univesrsity (Chenn
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B A

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

Reft SCE /- MBA /Students / VAC /2023 2004 |VEN 26.02.2024

SYLLABUS — VALUE ADDED COURSE

“\alue Proposition in Engincering Startups — Business Model for Success’ e

IFrom 26.02.2024 (0 02.03.2024(6days)

Duration: 36 Hours Academic Year: 2023 -2024/EVEN
| : 7 Duration .
.No. | ‘opics Covere Date
S.ONo. Inpuﬁs AI(»muul (1n Hours) 4
ghurmlucliun to Value Proposition and 26.02.2024
i i | J
Business Models 4‘
The R ition i 7 26.02.2024
. The Role of Value Proposition in ‘, 26.02.20
- |
i.\'l:n‘mps l 3 |
S Re “and Customer | 27.02.2024
. DNMarket Research and Customer 1 S
‘ - R
Discovery o S
%l'ﬁ'quhl'irn;'“("usl(n‘iu.;r Personas 21004 E
4 g i 3 |
| _— { i o S y
| ine a Unique Value Proposition | 3 28.02.2024
5 Developing a Umigue Vi g e
1 ' ‘ I 28.02.2024
p The Business Model Canvas i 3 _
— ! 29.02.2024
Lean Startup and Herative Des clopment 3 » |
3 e 7 29.02.2024 a
g ih‘mliup_ and Sustainability in "
;l,;u;:im-win;; Startups ‘ ' ' ‘ s
s (Case Studies of Successful Engineening | g |
. :
Startups s
! .' pr—— i 01.03.2024
o BV Printing Startups 3 |
% . K 02.03.2024
Feedback and Iteration 3 ‘
i : ', 02.03.2024
L Ethieal and Sovial lmplic;uinn\ , . ,‘
' 1 !

{otal Homrs |

Y SRS . "W 3 \\t
Alter successiul completion of 36 Hours VAC, the assessment test fon l‘llt \
. ine O for Suceess will b
ntled “Vahue Proposition in bngineering Startaps Business Model for S ¥

conducted on 02 03 2024

A
. AT
Vad ;( 2 : \3\\)9— '//‘g(

A WW
D ‘%J"J N B
5\ s ditor DT.M.VUAYAKUMAP ME., Ph.D.,
PRINCI ¢

. SASURIE COLLEGE OF LiCINTERING,

[ EV118 b

Vijayamangalam - 636 03¢, Tirupur (DY)



SASURIE
INSTITUTIONS

SASURI=

COLLEG

Approved
Afiliated 1o

E OF ENGINEERING
by AICTE New Delh

Anna University CThennan

DEPARTMENTOF MASTER OF BUSINESS ADMINISTRATION

STUDENTS PARTICIPATION LIST-VALUE ADDED COURSE

o . PP
Value Proposition in Engincering

Startups — Business Model for Success”

From 26.02.2024 to 02.03.2024(6days)

Duration: 36 Hours

Academic Year: 2023 -2024/EVEN

Register Number Name of the students Branclﬁ
732422631001 AMIRTHA K I/MBA
732422631002 ANNALAKSHMI N [I/MBA
732422631003 ANU A II/MBA
732422631004 BALAKUMAR U I/MBA
732422631005 BHARATHIVELAN B I/MBA
732422631007 CHANDRUPRIYAN T T/MBA
~ 730422631009 | DEENADAYALAN ] I/MBA
732422631010 DHANUSH S II/MBA
732422631012 DHARANI PRIYA D I/MBA
732422631016 GNANAMBIKA A II/MBA
732422631017 GANESHKUMAR P II/MBA
732422631019 GOKULKRISHNAN T TMBA
732422631020 GOWRI SANKAR K I/MBA
732422631021 GUNAP I/MBA
732422631022 HARIHARAN R I/MBA
732422631023 HARINEE L II'MBA
732422631024 TARI PRASATH P I/MBA
732422631026 .IAG/\’I‘}—IEESWARAN S I[I/MBA
1 732422631027 JEEVAS  I/MBA
20 | 732422631029 g i N . -
i S 732422631030 " KAVIPRIYA D I'MBA
22 732422631032 MENAKADEVI € TEMBA
5 summions [MUBASISURAA L MBA
| 24. | 7324226310355 | NANDHABALAL Y P - - .
o 732422631036 |[PRIYADHARSANE 1 AL -
T 2. | 712422631037 | RAJISIIKANNAN A SN -
e
Dr.M.VISAYAKUMAR me., phoo.

PRINCIPAL
SASURIE COLLEGE OF LCINEERING,
Vijayamangalam - 638 056, Tirupur (Dt).
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SASURIE
INSTITUTIONS

)
SASURIE
COLLEGE OF ENGINEERING

Approved by AICTE. New Delhi
AfMiiated to Anna University. Chenna

STUDENTS PARTICIPATION LIST —- VALUE ADDED COURSE

P

) = - =1
S.NO Register No Name of the students Branch/Year !x
27 732422631030 ROSHINI M - /””'\”"’\ - }
28, 732122631040 RUBIJENIFER M { [I/MBA ﬂ
29, 732422631043 SELVAKUMAR M ] I/MBA j
30. 732422631044 SELVA SHIKAMANI M l [IVMBA J
i, 732422631045 SHANMUGAPRIYA M { il ]
32, 732422631046 SNEHA S j I/MBA ]
33, 732422631047 SNEHA S ] T/MRBA !
34. 732422631049 SUBASH M I [I/MBA J
35s. 732422631050 SUGANYA M , [/MBA ;
36. 732422631051 SUVEDA P ' 1I/MBA }
37 732422631052 VASANTH S I/MBA
38. 732422631053 VENKADESH N [/MBA
39. 732422631054 VIGNESH P I/MBA
40. 732422631055 VIGNESWARAMOORTHY R ' I/MBA
Al 732422631056 VII S l I/MBA
42, 732422631058 VISHVA K S r I/MBA
43, 732422631059 YOGIRAMSURATHKUMAR M [/MBA
) —44. 732423631002 ANUSHREE U S I/MBA
i 732423631003 ASIFARIFANA M
. 732423631004 BALAJI VISWANATH D
47 W 732423631005 DAMODIHARAN T I'MBA
18 7%212%3100(7 ] DEEPIKA T [ mmBa “:J
1-‘) 7 71242%211;)()7_* DIHARANIPRIYA M I'MBA /
s0. 3 71242'37(,11(;“3” : GOWTHAM S . - UMBA ]
77’751'77 732423631009 | (;IJ]|‘.{N g_r - ~ IMBA ’ g ‘,’l

\'ﬂ:\?’*

DEMVIJAYAKUMA S - .
WAKUMAR 2, oy

% SASURIE COLLEGE oF ENGINEERING,

Vijayamangalam - 633 055 Tirupur (Dy),
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W SASUREE
COLLEGE OF ENGINCERING

SASURIE APProved by AICTE New Dolhi
INSTITUTIONS AMNIated 1o Annn University, Chernmar

STUDENTS PARTICIPATION LIST = VALUE AYDED COURSE

A

52, 732423031010 HARISHKARHICK AKV I/MBA
53, 732423631011 JEYA AKSHAYAA | it
54 732423631012 JEYA ;ill;lhlll\‘SH;\ ) UMBA
55. 732423631013 l\\;\/\ N - MBA
56. 732423631014 Kl{ls]‘lklgj;,;é;\;;,i;l\-hm . . CUMBA
57. 732423631015 KUMARAKALAIAZIIAGAN K - UMBA
58. 32423631016 MOHAMMED MUSTIIK )+ UMBA
59, 732423631017 NANDIAKUMARI § | UMBAS
60. 732423631018 NAVU]:}J[([}M/]{ M - | UMBA

61, 732423631019 NIVEETHA B o | wmBA
62. 732423631020 PRANESH P M UMBA
63. 732423631021 RAJA M - wmBa
04. 32423631022 RAY SHIVA MALLES L | umea
65. 732423631023 SATHIYASEELAN R UMBA
60. 732423631024 SHARMILA T _ I/MBA

67. 732423631025 SOWMIYA G | UMBA

68. 732423631026 SREENAATIL B ~ UMBA
69. 732423631027 SUMITHRADEV] € | vMBA
v70. _73;;21E3;)2T)— o VASXN'I'HI A UMBA
| 724230310% | VASUKI S INBA
S 732023631031 | VIGNESH U UMBA

;1 7{2121(—)1‘1(712 ‘_‘_;/IAJXY,;I;’JJ?I;I/\R Y  UMBA

74. ’/%2/1;)'-(»3;0;1 | ;VISI‘INli\-’/\l{'l‘lI/\N S VMBA

1 S
AC Coordinator 7 HolNBA

i
Dr.MVIJAYAKUMAR ME., Ph.D.
, FRINCIPAL '
SASURIE COLLEGE OF ENGINEERING,
Vijayamangalam - 63§ 055, Tirepur (D),
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« SASURIE
COLLEGE OF ENGINEERING

ni Approved by AICTE, Now Deltl
SASU = Affilinted to Anna University. Channa

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

STUDENTS ATTENDANCE LIST-VALUE ADDED COURSE

*Value Proposition in Engineering Startups — Business Model for Suceess”

From 26.02.2024 (o 02.03.2024 (6d:lys)
! Duration:26 Hours

Academic Year: 2023-2024/EVEN
}I R _\.___>~—.H.,T___.“ e s - S —_— PR, — e
:‘ ‘ - ' l r No. of =
| - s | I':r?l’::ch 26022024 2022004 | 28022024 | 29.02.2024 | 01032024 | 12032024 | ”W'\ St o
; ‘ ” \(1“7\_"(_72 !71\‘.\‘*1%‘*_;\—?_ N a {‘"R‘\ '\““"/‘\'\1 7 \tlt-xld(:(l | the Student
| e 1 | 7 & P ‘
i | MBA | T 5 T 7 b M+
: i S LA AW /12121 33 [§AA
| T/MBA i [ ‘
{ . /lz e | & e
i [ UMBA ""_/'T‘f VR a gi - : 2 5 m
i . e &’LLW
5 BIHARATHIVELAN B T 1WMBA 1 S o PJ e
) ol =l LAY VTR /1 21 /|1 30 =
BT T TS ! Al
. T mBA T ] 2 1721 721 30 Cludm
= — ._'__/_,_L# / 4 2 | / 275 /. ) 'f /:} o £
I/MBA | D B T s
Al 7 : 3 T
, Sl ) W P2 0 247 1s | 3B Jheb
Sl . W3 PR Wi ARANIE T ™
" IMBA | 2| 21 2020 2. 0 57— 7T —T— e B e
: Rosadl ARATaN, aryr 33 C/
[ MBA 7 P e
e LT N L\ R
- I'MBA 7 T2l ) 1 [E==r—— 5
o e B LA AN A £ |2 & [ | 35 s WU
Dr.m. VIJAY;‘-\KU MAR k=,
’ PRINCIPAL
| % SASURIE COLLEGE g ENGN‘ERIN"

Vuayaman;a'am 638 055, Tirupur (D1
{
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SASURIE

SASURIE

COLLEGE OF ENGINEERING

Approved by AICTE. New Delhi
Affillated to Anna University, Chenna

STUDENTS ATTENDANCE LIST-VALUE ADDED COURSE S
T T | No. of ‘
| | 1 02 202 - R |
SNe | RegNo. | Name of the Studen Year/ | 20.02.2024| 27.02.2024 | 28.02.2024 | 29.02.2024 | 01.03.2024 | 02.03.2024 Mo ,.;\",,“.,;‘,1 '
’ anc | the Student
| | Branch N an | N T AN FN| AN | FN | AN | EN] AN FN | an | \ttended “ﬁ‘l
3 PEeY T ’ ’ T |
13 732422631020 [GOWRI SANKAR K [ TMBA AnGaw 21 2 Il V90 7] 5 I %5 @Ov}m Qank
frerm ey T
14| 732422631021 JGUNA P | 1MBA YiNAERpry % i ol w ; 35 | Qo
= R A W2 i A N Q-
IS | 732422631022 |HARIHARAN R ‘ 13 ; ‘ / \
. | ) /| AFaiaANTIEENFINE 36 Homhwew 2
I 7‘ 2422631023 [HARINEE L 7| ATy ) aray. ) 2 0 | Thipde
17 7a23631024 [HARI PRASATH T I/MBA . KT 7 Ararer r ) ) / /1) > ‘,XK,;\E.\
N 600 /AGATHEESWARAN' S | T/MBA 1 1) ! Il Zle?t 2 ATEY o =3
== ‘*"”Tﬁ__mm" JEEVAS BRI 7 b L7 AEEFEyY 2 =y
20| 732422631029 [KAPHINT S | MBA J DAY / [ ' BN BTRELY / -
S e SIS i U . —_— ]
21 1 732422631030 [KAVIPRIYA D e XA AV RE Ay J 1 ) / 5,
[ 22 [ 73292263102 MENAKADEV] C ( 11/MBA [ ; !/ ‘ P P ‘/ ( / ] / [ 3 / a 3 .y
= f | | = - __g,“ﬁ&, (.
| 732422631033 MUBASHSHIRA A J 1I/MBA !/ |/ ‘ 5 ‘ 7 || }/ 3 ) 2| 35 [ M
] 732422631035 [NANDHABALAIT Y LHMBA ' / I J ] 5 J 57 2 e e P 7 30 @\’) i
RN R EERITE ‘vm\ ADHARSAN K | vBAT] [ ’ [ '/ p 1 9 g 30 O
e e | — S— - = —
20| 732422631037 [RAJESHKANNAN A WMBA T o AN W, 33
| ; 2
7 T S I T B = 7 |7 — I Q
Sl ‘21»11()1‘17R(|8|H\I M -k €l 2 € .
N I I IMBA / ) z
B _J' 22031040 /m BLIENIFER M | / 2% (%

N

DrM, VIJA\YAKL AR e, o o

»W SASURIE COLLEGE

EF' SNEERING.
Vijayamangatam . 633

55, Tirupur oy




AV SASU RIE

COLLEGE OF ENGINEERING

sASURlE pproved by AICTE New Delhi
Afmuned to Anna University. Chennal

STUDENTS ATTENDANCE LIST-VALUE ADDED COURSE

s fli o | e I L 28.02.2024 | 29.02.2024 | 01.03.2024 | 02.03.2024 ]\l‘(:“‘l‘i U
Branch | FN |AN | FN| AN FN\ AN | FN| AN| FN| AN | FN L\\ Attended | ::l:i;t:]ll |
29| 933422631043] SELVAKUMAR M i / L A b2l gL ELL G /
-1 5324226 1)44\ SELVA SHIKAMANI M e 1y Fl A 2 2l 4 | 7 21/ la |
7T 0132631045 SHANMUGAPRIYA M e PATRIATEACrAESFAL S ML, |
:_ "fjélltwill)-l(;i SNEHA S ot 4 z2 gl 22 2 | N &
* | 732422631047 SNEHA S el gl i 2 g | 2l 2 2] 2]
73242263 mwl SUBASH M L/MBA 2 2 ! / ) 7. 4 / Vs
12422631050 SUGANYA M HANBA AV ERES / &zl /1 7|
0| 247631051 SUVEDA P TRMEE il vl A% 3L /| A ‘ |
7| 732422631052 VASANTH S e sl N 7|\ 2l 7 |21 7F |lelae
| ane3108 VENKADZSH N et / a |e |/ Flozl g @ |2 |
| 732422631034 VIGNESH P bR 7 2| & / lz 2z | 7] & 2 || 2 : ‘
| -13422031053] VIGNESWARAMOORTHY R iR Pl N # 2 / ElWVard L 2 e 25 ;;%:Qv \’\ |
T aasiose VLS i i plgl #l 2s ¥ id AN | 7 4 2b BT
21 32422031058 VISHVA K S LMEA / 7 | AN d 8 L F g ld Ly 1y 39
B e a———— e E B 1- IR AT AN AYAY. /| %9
R 3631002 ANUSHREE U'S Lo / gl § i i e i AERY PAFE 1%
" a2asst003] ASIFARIFANA M s s 17172072 141 7] / | / E‘ ) |/ | / la 57
i - lmui BALAJI VISWANATH D PR 'BriraPat ; / | / |‘ / | J l‘ i \} // ‘ /\\h /5
I—}Y ”‘:4'!4&11‘%} DAMODHARAN T e AIEEALE'BEN IS |/ Dr.M VA e

PRINCPAL
SASURIE COLLEGE OF ENC NEERING,
Vijayzmangalam - 638 055, Tiruntir ()



AP SASURIE

COLLEGE OF ENGINEERING

U T S L
STUDENTS ATTENDANCE LIST-VALUE ADDED COURSE S— = n
T onasenon DEEPIKA T N ¢ i 7 AL 7§ | 7]la| a] 3o di—
| %1 732423631007]  DHARANIPRIVA M . /ﬁ / 2 |0 2 EAW. \[ / " etk a L E .p}r\;&-‘&;
g 732423631008] GOWTHAM § S |y 1. % Fl 2l wll #lor | Z0 M }
Il 732423631009] GUHAN S R | Flalmldlsdl A 2 l o L 30 ‘S‘ Guig
(= | 732423031010]  HARISHKARTHICK AKY IEMB A 4 g & Iy e 17 ‘ ’ E45] ﬂﬂ'\'mus::i
JEYA AKSEAYAA | TR Z | .7 Q %7 ‘ AR A PEY i 585, a.,‘_ =
JEYA SUBHIKSHA J HMEA 7 4 7z ST L 1 7 | 2~ o . ;;S,g .
KAVYA N i z | 2 2l 2] ¢ i ‘g_‘k 33 | 19—
L7R2423631014]  KRISHNASAMY K Poa ¢ v / / _’_LQ;‘ fk‘l_/ﬁ; / 7 4 50 K“’&
L e KUMARAKALAIAZHAGAN Gl / / Iy [, j , / m_
| |\ . I —
s ome wstwo | |1 17 [T o A I W el TN T L ey
s ;-\5;1;:4,3126 NANDHAKUMARL S | "MBA 'AEATRWR rawaAlars [ ra . o sk Kl r’
ED "'13{1:0TIIJIR ‘;ww KUMAR M | W'/j\mm/? I AFATS’r ¢ o 7 [ / | ) ;1? = :
| o] a0y 7’\«‘I\'Ir;‘,'l7||/\ A s / “lola | 7 |l o ; £ 7 [ /| L 2 - % O i\ylfl«*‘v |
M T Y ML W) A R P RN P P EA PR P ARSI
: ‘ '»1712‘\1_,}_12?'} 0 s / EaramarEy. i Arsm Lo | # 29 k"ﬁ [ '
Lo eavsmvamaes e | 0 o T 0L EXPR Y, E 50 (P |
el samvasteang | R | o |, | B W g 5% | =Py
0 aos02s]  sowmiva o | [:\Iif/\, 1z g # L 7 , AW ‘ y. 1/ |/ | / > s G (,n:&:";/l o
! 423631026 SREENAATI 13 i l |2 [ R l‘ A [ M RAPAL Y, ;‘M,w“_v
0l 23631027 SUMITIRADEV] ¢ I/MBA / / J J g .8 | & /| / ‘/DT.M.\/”JA;\A%UN}A‘% ;x'I)E.,PhL.Df"/L'A' S

: PRINCIPAL
% SASURIE COLLEGE oF ENGINEERING,
Vuayamangalam -638 056, Tirupur (D),
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SASU RIE

COLLEQE OF E ENG'NEERING
Approved by AICTE Neoaw Delhi

SASURIC Almiated to Anna University, Chennai
— STUDENTS ATTENDANCE LIST-VALUE AD ED COURSE i
) i VASANTHI A I/MBA Pl 5 7 Al 7l F / AN T-'T‘ Uc&mr;_
B VASUKI S I/MBA / 7 A 7 7 / / r, 7
I VIGNESH U I/MBA ( o A 7 21 7l all ¢ /
| 7324236310 2 VIJAYAKUMAR V 1/MBA ‘o al a |/ 7| 7 7 /
32423631033 VISHNUVARTHAN § I/MBA i 7 / VY 5 p / 7 7 / L Qs&m ‘
V(\.\‘\\V\S’g(
VA®Coordinator HoD/NBA
A\
Dr.M.VIJAYAKLN.AR Mz, Pho.

PRIMCIPAL
AM SASURIE COLLEGE CF LisGHISERING,
Vijayamangalam - £38 056, Tirupur (D).
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q SASURIE

CELLEGE O30 EMEINECFRING

= T Aypgmoneead By ANZTE  Mew Dedh
mﬂ-ﬁb’iﬂ'—;ﬁ A EFpbed Vo fAnenn Limniwadashy P

Report en Value A _ _

Fatle Value Proposition in Engincering Startups — Business Model for Success
L | Mr.S.Madhan, E MrS. Prakash,
R‘.‘ﬁl'ill o Per BT h- :
Iancharpe, lanager,
Bkl Cwps Sakdbi Cupes
Erode-6Y8000 : Erode-638001, )
| Date of conduet from: | 26.02.2024 [ To: | 02.03.2024 '[ Dusation: | 361 lours

MASTER OF BUSINESS ADAMINSTRATION and 1QAC in

| Organized by association with Sakihi Cups

; .-_"'u.‘m.il.'n.m: Year: = | 2023 = 2024 - = | Semester | EVEN

: Participant Year: | LI Year MBA Noof Students Participated: | 94

|' Veme | Lecture hall of 1 &I1 year MBA. ' '

| Outcome of Value Added C p_u_r-sE[\-'A{ b |

Ir #  ldertify key elemenis thot make wp a strong valoe proposition (e.g., cusiomer pain points, product benefits,
unigue selling poimis),

s Apply frameworks such as the Value Proposition Canvas to align product offerings with customer desires and
Cxpectations.

*  (Create and communicate a elenr value proposition that effectively addresses customer problems, offers tanaible
benelis, and differentinies the slariup rom competiton

" ].-_‘I_.-,1',1;|I"_-|' and evaluate the Companents of & successful business model, il||.'|IJ|J|II||; CusSLOITer Segiments, value
proposition, channels, customer relativnships, revenue sireams, key resources, key aclivifies, key pannerships,
and cosl Mlrucre.

¢ Develop a business model that & scalable, Bexible, and capable of adapding to changing nuarket dvramics i the

l- ' engineering indusiry.

Assessment Process

¢ Siudents, who are secusing more than 70% on tofal score in the VAL test amd secured more than 754%
i WAC attendance s eligible 1o receve the course completion certificate for the VAC attended
o Total Score=[0.5*Attendance m VAC out of 100 percentaget 0.5 *Test mark in VAC out £ 100marks)

Mool sludents successTully completed the VAC course s 24 Spdents based on the above asscssment process

B

& WS s

Tl AT A Prineipal

wi-ordinntor

.-’

Dr.M.VIJAYAKUMAR Mz Prio.,
PRINCIPAL

SASURIE COLLEGE OF ENGINEERING,
" jayamangalam - 636 098, Tiupur (06, g




DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

[his is to Certify that Mr.GOWRI SANKAR K, I/MBA has successfully completed the Value Added Course titled
“Value Proposition in Engineering Startups — Business Model for Success” Organized by the Department of Masier of

Business Administration in association with IQAC of Sasurie College of Engineering and Sakthi Cups from 26.02.262- to

02.03.2024 (6 days).

“ordinator

-
A SASURIE

rie COLLEGE OF ENGINEERING

INSTITUTIONS Vijayamangalam, Tiruppur

Certificate of Participation

Qe

Head of the Department

AN

Dr.M.VlJAYAKUF-!‘.P,R ME., Ph.D.,

HEERING,

PRINCIPAL
$ASURIE COLLEGE Ur ENG!

Viiayamangalam .538 056, Tirupur|

o,

R

ool
Principal

e ——




.. SASUR'E

ASURIE - -
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DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

TEST QUESTION PAPER-VALUE ADDIED COURSE

“Value Proposition in Engincering

Startups — Business Model for Success”

From26.02.2024 to 02.03.2024(6days)

Duration: 36 Hours Academic Year : 2023 -2024 /EVEN

Date of Test: 02.03.2014

MULTIPLE CHOICE QUESTIONS(25X1=25 Marks)

Name of the Student:

Year/ Sem:
AU Register Number:

Answer all the questions:

1. What is the primary purpose of a value proposition for an engineering startup?
A) To increase product pricing
B) To define the customer segment and their needs
C) To maximize profit margins
D) To create a detailed operational plan

2. Which of the following is a critical component of a successful business model for an engineering startup?
A) High initial investment
B) Clear customer value proposition
C) Minimal competition
D) Large team size

3. A well-defined value proposition helps an engineering startup by:
A) Reducing time-to-market ’
I3) Identifying target markets
C') Increasing production costs
D) Reducing product features

4. Which of the following is a key aspect of the business model for a successful engieering startup?
A) Avording market rescarch

13) Clear understanding of revenue streams
C) Mmuimizing customer fecdback
D) Focusimg only on product features

5. The tean startup model cmphasizes:

N .
\) Ilcuvy‘ mvestment im advertisino \\\Q
BB) Iterauve development and feedback loops DrMV'JAYAKU AR
C) Immedhate mass production £ i SA PRI.’:C;pN ME.
D) Avoiding customer mteractions il SURIE co

Vija

LEGE )
Yamangalam . 632§5§~GINEER|NG,
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O Wineh of the follonving 1o MO ety pie alrevenne madel Tar an cngmecr g MK
Ay Subscrption haned revenne
I3y Tacensmyp revenn
C) Preenmm maodel
D) Fixed price revenne with no feedhicd

7. Ina value proposition canvis whneh element dueetly addees e contamer necdsmd pam porits”?
A) Custamer johs
13) Product features
) Channels of distribution
1)) Cost stracture

8. Which of the following i a key challenpe for enpineering startapaowhen defimmge then viduoe proposition”’
A) Overestimating: customel needs
13) Underestimating mian ket demand
TR (') Choosimg the wrong pricing model
1) Aligninge the product with actual costomer pain points
9. In business models. what does "Customaer Sepments™ reler (of
A) Dilferent types ol marketing stratepies
13) The vartous customer groups a business serves
') 'T'he methods of fundimyg o startup
1) The production timeline

10. Which of the following is a key mdicator that an engineering startup's value proposition i elfecthive?
A) High customer churn rate
B) Low customer engapgement
C) High customer satisfaction and refention
D) High marketing costs

11. A minimum viable product (MVP) 15 most important [on
A) Gaining carly customer feedback
13) Launching a final product
() Setting Ingh prices

=z ] D) Expanding the (cam

2. Which of the following best deseribes the "Cosl Structure'
A) The total price customers are willing (o pay .
13) The key activitics and costs incurred to defiver the product
(') The channels used to reach customers
1)) The total revenue penerated from sales

"component of o busimess model”

13. What is the purpose of a customer journey map in an engineering startup?
A) To track employee performance
13) To visualize the customer’s experience with the product/service
(') To define product features
1)) To outline the pricing structure

14. Which of the followmg is essential for scaling an engieerig startup?
A) Avording all competition

13) Ensurmg repeatable and scalable processes AN
) Keepmg the company small and aptle D /A
A alland r.M.VIJAY
1)) Focusimg ona smgle product feature PRﬁl}éIHMAR oy
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IS. Which strategy is commonly used by engineering startups to camn market validation before full product development”
A) Mass production

B) Crowdfunding

C) Launching without testing

D) Avoiding customer engagement

16. What role does "Customer Feedback" play in refining a startup's business model?
A) It mcreases production costs
B) It helps madentifving potential investors
C) It assists i improving the product and its value proposition
D) It delays the product development process

17. Which of the following best describes "Key Partners” in a business model?
A) Customers who are repeat buyers
B) External companies or organizations that help the startup achieve its goals
BEEE® O) Internal team members ‘

D) Marketing channels

18. What is the main advantage of using the "Business Model Canvas" in an engineering startup?
A) It helps to streamline product features
B) It provides a comprehensive and structured overview of the business
C) It focuses solely on the financial aspects of the business
D) It eliminates the need for customer rescarch

19. What does the "Channels" component of a business model refer to?
A) The methods used to communicate with customers
B) The funding sources for the business
C) The suppliets of raw materials
D) The price stricture of the product

20. Which of the following is a common pricing strategy for engineering startups?
A) Premium pricing for high-quality products
B) Cost-plus pricing for basic products
ESE® () Frecemium for basic services, with upsells
D) All of the above

21. Which of the following is most likely to be part of a disruptive engineering startup's value proposition?
A) Solving an éxisting problem in a more efficient and cost-cflective way
B) Oftering high-end features that are not needed by the majority of customers
C) Using complex technologies that appeal to a niche markel
D) Mamtaining traditional business processes

22. The "Revenue Streams" component of the business model focuses on:
A) The costs associated with producing the product
13) The varous ways the business generates income [rom customers
') The customer base and segments
D) The marketing channels
23. What 1s the primary benefit of using agile development i an engineering startup? 4
| y - "
A) Tt reduces competition \"§‘“\”)
B) o mmimmzes customer eneagenie
) ‘ stomer engagerment ‘ Liawit.vivr,, . — -
C) Trallows for terative progress and faster market adaptation PRINCIPAL T VB
) It guarantees profitability SASURIE COLLEGE OF
: ENGINEERING,

Yijayamangalam - 638 055, Tirupur (D),
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24 Which of the following is an example of o "Key Acthivin®
A) Manulacturmyg and product testing
13) Marketing and sales stratepies
C) Developing partnerships
1) All of the above

I business model Tor am e nect 1y oty

25. Which factor is most eritical when scaling a product man enpineering )
A) High investment i marketing

3) Mamtaming a small. agile team

sttty

) Ensuring the product meets market demand and can seale
D) Limiting customer feedback

e
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“Value Proposition in Enginecering
Startups — Business Model for Success”
From26.02.2024 to 02.03.2024(6days)
Duration: 36 Hours Academic Year : 2023 -2024 /EVEN
Date of Test :02.03.2014
MULTIPLE CHOICE QUESTIONS(25X1=25 Marks)
Name of the Student: Year/ Sem:
AU Register Number:
Answer all the questions:
1. What is the primary purpose of a value proposition for an engincering startup?
A) To increase product pricing )
B\To define the customer segment and their m,u),/ ’
C) To maximize profit margins
D) To create a detailed operational plan
2. Which of the following is a critical component of a successful business model for an engineering startup?
= A) High initial investment
) Clear customer value proposition
C) Minimal competition e
D) Large team size < ;
3. A well-defined value proposition helps an engineering startup by:
A) Reducing time-to-market
13) Identitying target markets )<
() Increasing production cosls 10\
) Reduceing product features
4. Wihich of the following is a key aspect of the business model for a successtul engineerig stan tup”
A) Avording market rescarch \
m lcar understanding of revenue streanis N
) Mimnmizing customer feedback : ‘ ]
D) Focusmg only on product features - \ =
S The dean startup model emphasizes Dr.m. v'dﬁxﬁfcﬂg&“\R ME., Ph.D.,
\) lleavy mmve . - 4
H.,/ﬁ,:lj”:. 111(1:\\|Lzlm ntin advernsimo ] SASURIE COLLEGE oF ENG'NCERING
“1) dQUVC acvelopment a o el | 1
pment and feedback Toops Vijayamangalam - 633 056, Tirupur (DY), ,

) bmmcdiare mass production

D) Avording customer inteeactions
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\) Subscription-based revenue

Wihich of the following 1s NOT a typical revenue model o an engineering st
B) Licensing revenue

artup?
O S

C) Freemum model

l)ﬂ’l\ul-pncc revenue with no feedback

7. Ina value proposition canvas, which element direetly addresses customer needs and pain points”
A) Customer jobs
13) Product leatures ’ i
27U hannels of distribution : 7\
D) Cost structure \
8. Which of the following is a key challenge for engineering startups when defining their value proposition?
’ A) Overestimating customer needs 3
B) Underestimating market demand o /
C) Choosimg the wrong pricing model
-] Aligning the product with actual customer pain points
9. In business models, what does "Customer Segments" refer (0?
A) Ditferent types of marketing strategies
-B] The various customer groups a business serves
C) The methods of funding a startup
D) The production timeline

10. Which of the following is a key indicator that an engineering startu
A) High customer churn rate

p's value proposition is effective?
7}
B) Low customer engagement 7 /
<rTigh customer satisfaction and retention
D) High marketing costs

11. A minimum viable product (MVP) is most important for
SgGaining early customer feedback
e B) Laupchm_g a l'nllal product /7
C) Setting high prices ’

D) Expanding the team

./ /
/

12. Which of the following best describes the "Cost Structure” component of a business model?
Aﬁ'l*hc total price customers are willing to pay

3)"T'he key activities and costs incurred to deliver the product
C) The channels used to reach customers

‘/)<
D) The total revenue generated from sales

13. What is the purposc of a customer journey map in an engineerig startup?
A) To track employee performance
B o visualize the customer’s experience with the prmlncl/sgl'\ic/‘&
C) To define product features -
D) To outhne the pricing structure

14. Which of the following is essential for SC
A) Avording all competition

aling an enginecring startup”?
B) Ensurmyg repeatable and seql

A N\
‘»\a‘“ =
able Processces Dr'N]'VlJAY'F‘KUMA-R NME., Ph D
m(k'cl”lili»l the company small and aoile A AN FRINCIPAL -
D) Focusmy o a single product feature SASURIE COLLEGE OF EP"SINEERI G

s NG,
Vijayamangalam - 638 038, Tirupur (Dt),
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IS. Which strategy is commonly used by engineerin @ startups to gain market validation before full product development?

\) Mass production

3) Crowdfunding i
(') Launching without test'ng (AN

Mﬂ\voiding customer engagement

16. What role docs "Customer Feedback™ play inrefining a startup's business model?
A) It increases production costs
13) It helps in identifying potential investors e )
LAlitassists in improving the product and its value proposition
D) It delays the product development process

/

17. Which of the following best describes "Key Partners" in a business model?

e A) Customers who are repeat buyers B

-BY)ixternal companies or organizations that help the startup ncl\icy;.‘.-'i(?igu}lx

) Internal team members il /
)) Marketing channels

=

£
I

18. What is the main advantage of using the "Business Model Canvas" in an engineering startup?
A) It helps to streamline product features
B) It provides a comprehensive and structured overview of the business f{
SHJIt focuses solely on the financial aspects of the business
D) It eliminates the need for customer rescarch

19. What does the "Channels" component of a business model refer to?
J()/'[‘he methods used to communicate with customers P
B) The funding sources for the business e )
(') The suppliers of raw materials
D) The price structure of the product

(& /

20. Which of the following is a common pricing strategy lor engineering startups?
A) Premium pricing for high-quality products
B) Cost-plus pricing for basic products
C) Freemium for basic services, with upsells w J
AL of the above

21. Which of the following is most likely to be part of a disruptive engineering startup's value proposition?
A) Solving an existing problem in a more ellicient and cost-clfective way )
B) Offering high-end features that are not needed by the majority of customers //{
) Msing complex technologies that appeal to a niche market
1D) Maintaining traditional business processces

22. The "Revenue Streams” component of the business model focuses on:
A) The costs associated with producing the product i ]
\Ihe various ways the business generates mcome [ront customers
(') The customer base and scements
1) The marketing channels ’
23, What s the primary benefit of ustg agile development i an engineering startup”! \ a2
A) Itreduces compettion , Dr.Ni VUAY.\L{JMAR ME., Ph.D.,
B) Itnummizes customer engagement o PRINCIPAL
Mﬂl allows for iterative progress and faster market adaptapon {107 SASURIE COLLEGE OF ENGINEERING,
D) i guarantees profitability ’ Vijayamangaiam - 638 056, Tirupur (D¥.
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24. Winch of the followng is an example ¢
A) Manufacturing and product testing
B) Marketing and sales strategies
C) Developing partnerships

_,D‘q\l] of the above

A) High investment in marketing
B) Mantaining a small, agile team

CYEnsuring

D) Limiting customer feedback

the product meets market demand and can scale ~
p PN

a "Key Acuvity” 1n a business model for an engineering startup?

25. Which factor is most critical when scaling a product in an engineering startup?

/”/’
~ /

1‘;\\..'

\
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DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

ASSESMENT SHEET-VALUE ADDED COURSE

“Value Proposition in Engineering Startups — Business Model for Success™

From 26.02.2024 t0 02.03.2024 (6days)

Duration:36 Hours Academic Year: 2023-2024/EVEN
Attendance Details VAC-MCQTEST | OVERALL
g . Year/ Branch T T ‘ S‘-‘“:u lf)(l)
S.No Reg No. Name of the Student Nosoileuts At ’ NootCorrect | o , MCQ ‘(3!:“ ol A
Attended Score Answers ‘J SU'ZGB()IOO) “ Rleolt)
’ (100)(A) ’ “ |
732422631001 [AMIRTHA K I/MBA = 00 ‘J 1S “ - s |
o 732422631002 [ANNALAKSHMI N 1/MBA = 9 J‘ 19 ‘ 26 e
732422631003 |JANU A [/MBA 0 = \ = \ - =
4| 732422631000 BALAKUMAR U 1/MBA - 00 g 9 ( T I = =
732422631005 [BHARATHIVELAN B 1/MBA 20 - \ = ‘ <0 0
Y 732422631007 [CHANDRUPRIYAN T IUMBA 30 %0 20 w0 =
| 732322631009  |DEENA DAVALAN ] I/MBA 33 %0 19 76 i i
s | 732422631010 [DHANUSHS 1/MBA 3 %0 "~ = ’ R ]

Ty | 732422631012 [DHAR,\\'I PRIYA D I/MBA 6 100 - = 1 &

T o 732423631016 ((‘:.\‘AN;\.’\]B[K,\ A I/MBA = ot 0 I % I e |
| Baa6s1007 'GANESHKUMAR P 1/MBA 20 \\“f#‘\ |
12| 732322631019 ‘(i()KIJI,KRISHNAN i 1/MBA 16 100 '8 ! e ~»%-{ i
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Pe— Score
S.No Reg No Name of the Student AR No. of Hours ,\ntmlun(th ; \u,i;;rlii:-urrcrl \](‘O‘ y (160)
Attended Score (100)(A) ‘ Answers - mf;,’Jl = .[:;:,‘llil
|
RISANKAR K WMBA | 33 90 | 19 76 -
GUNA P I/MBA 33 90 19 76
2 HARIHARAN R [1/MBA 16 100 19 g 76
HARINEE L 1/MBA 30 80 18 ‘ 72 76
HARI PRASATH P 1/MBA 36 100 21 ‘ %4 )2
JAGATHEESWARAN S I1/MBA 1 90 19 ‘ 76
JEEVA S 1'MBA 1% 100 19 y 76
KAPHINI P S I/MBA 36 100 18 “ 7 q
' [KAVIPRIVA D 1/MBA 36 100 1) | 84 02
2 [MENAKADEVI C 1UMBA = = T a  m e
MUBASHSHIRA A IMBA a 90 21 ‘ »
NANDHABALAI V I/MBA 5 %0 20 i .
PRIVADHARSAN K 1/MBA 10 100 » - s
37 RAJESHKANNAN A 1/MBA 3 90 19 T = 7 =
U 39 ROSHINI M S 36 100 19 76 M
E [/MBA 33 80 18 72 76
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N\ ‘ Attendance Details !’ VAC-MCQ TEST OV LRALL
S.No. Reg No. Name of the Student ‘ Year/ ‘ ‘ . e Seore
Branch No. of Hours | Attendance |  No.of Score(i00) :‘l,iu‘ﬂ:r Y
[ l Attended 1‘ Score (100)(A) [ Correct (B) -(‘:n"‘(,(:,rg)
| ‘ ; | Answers 3
732422631043 | SELVAKUMAR M ‘ 11I/MBA 10 %0 50 o =
; 732422631044 | SELVA SHIKAMANI M | IMBA 33 90 6 :
i 732422631045 | SHANMUGAPRIYA M | I/MBA 13 90 o = %
: 732422631046 ‘ SNEHA S 1IU'MBA | 36 00 =
I/MBA = = =
MBA | 3 z
I/MBA 30 = = )
I'MBA | 33 5 *
L I'MBA 30 N
I'MBA _
e I'MBA | 33 : _; -
I, / R I'MBA 33 9 =
5 73242263105 S I'MBA 34 .
= . IUMBA 33 -
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: S A I'MBA 3 - - =
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=55 ) I'MBA ”
gd 732423631007 | DHARANIPRIYA M =
Frea | = ; [ I'MBA | 20 >
‘ 631008 | GOWTHAM S !
o ] | | \BA 3( %
51| 732423631009 | GUHAN S 'MBA 3
[ s | ‘ = I’MBA B
: 732423631010 | HARISHKARTHICK AKV ‘ e
‘ ' MBA 11
732423631011 [ JEYA AKSHAYAA | 33 )
T - MBA 16
© | 732423631012 | JEYA SUBHIKSHA J : 36 o =
55 I/MBA - ,
| 732423631013 | KAVYA N : iS o
[ an: | MB: 20 Q 2
e 732423631014 | KRISHNASAMY K MDA 3¢ = . S—
| 57 o e ; ez 1’MBA 36 N
o 32423631015 | KUMARAKALAIAZHAGAN K 3 .
[ ss ) ) I'MBA 3
| % | 732423631016 MOHAMMED MUSTHIK ! 33 . -
D B i o ) IMBA | 36 g
‘ 73242363101 NANDHAKUMARI S | il B
Tl e I'MBA | 33 9
| o 732423631018 NAVEEN KUMAR M | 33 Jio
™ ol [ IMBA 30 s g
732423631019 NIVEETHA B \ - _—
l 02 . [ IMBA =
| 732423631020 PRANESH P M [ 33 CE—
o1 | I’'MBA | 10 g >
‘ : 732423631021 RAJA M | 3 -
e - [ UMBA | 39 S = |
| A 732423631022 RAY SHIVA MALLES L | - e e = ‘
7% 5 I'MBA | 1 ¢ !
| i 732423631023 SATHIVASEELAN R | ! el S - 1
; = [ IMBA | = ‘
| oo 732423631024 SHARMILA T ‘ w = ! e i |
e ) [ vmBA [ 3¢ |
W 732423631025 SOWMIYA G : b el | = .
T I'MBA 3 ) |
[ ol 732423631026 SREENAATH B = — S . B |
= i - [ I™MBA o 5 : |
- 732423631027 SUMITHRADEVI ( | - N . . .
i B == [ MBA 16 LK 2
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Ihis 1s to Certify that Ms.KAVYA N, I/MBA has successfully completed the Value Added Course titled ~Value
Proposition in Engineering Startups — Business Model for Success” Organized by the Department of Master of Business

Administration in association with IQAC of Sasurie College of Engineering and Sakthi Cups from 26.02.2024 to 02.03.2024
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